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LAKE & HENNEPIN:
A renewed Uptown

9 Collaboration aims to stop
youth from stealing cars

Gen Z needs stories - and
newspapers, too

&

Taste of Linden Hills raises
$12K for neighborhood grants

Reflections on 10 years since
Marriage Equality Law was
passed in Minnesota

HOW
LOVE
WON

By Jan Willms

It has been 10 years since the Mar-
riage Equality Law passed in Minnesota —
a history-making and life-changing event
for many people.

In celebration of Pride month, MSP
Film Society recently screened “How Love
Won,” a documentary film by Michael
MclIntee. It explores the nuts and bolts
of a campaign to provide the same legal
rights of marriage to the
LGBTQ community
that heterosexuals
enjoy. The screen-
ing was held at the
Main Cinema, 115
SE Main.

The film was re-
leased in 2016 and
takes a close look at
how an attempt to
pass a bill that had
failed in 30 other
states was successful
in Minnesota. Re-
publican legislator
Michele Bachmann was hoping to get an
amendment passed that would ban same-
sex marriage, and she supported putting
it on the ballot for the people to vote on.
That amendment failed, and LGBTQ ac-
tivists moved forward to pass a bill that
would build on this momentum and
make marriage legal for everyone.

Following the screening which took
viewers back to the discussions, tactics
and strong emotions that flourished at
the time, director McIntyre facilitated a
panel discussion on what had happened
then and what is happening now.

Former Minnesota United For All
Families Campaign Director Richard Carl-
bom, co-author of the bill, State Senator
Scott Dibble and UpFront Executive Di-
rector Kat Rohn, all of whom had been a
part of that campaign and resulting suc-
cess from 10 years ago, participated in the
panel.

Mcintee’s documentary could be
called a blueprint for how to have con-
versations about difficult issues and ad-
dress the hate that may be pres-
ent. Those small conversations,
in schools and church basements >
across the state in rural and = 8

Scott Dibble of
Minneapolis is one of
14 queer legislators
serving in Minnesota.

MOVEMENT

Dancers from MN Krump and
dance organizations across
Minnesota host a three-day
dance experience called the
SOTA Movement.

By Talia McWright

A,“'

Dj Al Metro plays music during The Uprising krump battle on Saturday, June 10, at the Indigenous
Roots Cultural Arts Center in Saint Paul. (Photo by Talia McWright)

Simone Hall, aka Athena, had the
crowd in an uproar. The audience sur-
rounded her, cheering louder than the
music Dj Al Metro was playing from the
overhead speakers. The 20-year-old had
just won both the rookie and heavy hitter
dance battles on Saturday, June 10, 2023
at the Indigenous Roots Cultural Arts Cen-
ter in Saint Paul. This was her first ever
tournament win.

“I dance because it’s fun,” Hall said.

“Above all, I love to release any emotion I
feel through movement.”

The Uprising battle was curated by
MN Krump as a part of a three-day event
called The SOTA Movement. The event
started June 9 with an evening gathering
hosted by TruArtSpeaks that included
food, music and art. Attendees
were encouraged to mingle and ' Jp
meet new people. The krump bat- 2
tle, The Uprising, on June 10 was

RIDWELL RECYCLING SUBSCRIPTION
SERVICE GAINING POPULARITY

ltems are repurposed through
partnerships with other
groups like Free Geek, Trex

By Allie Johnson

When it comes to curbside recycling
in the city of Minneapolis, if it's not paper,
glass, metal, or a certain type of plastic, it
has to go in the trash bin. But there’s a re-
cycling program becoming more popular
throughout the city that helps divert even
more items from landfills.

Even if you've never heard of Ridwell
before, odds are you've seen their signa-
ture white and orange boxes on one of
your neighbors’ doorsteps. Ridwell is a
Seattle-based subscription service that

charges customers to pick up hard-to-re-
cycle items such as batteries, lightbulbs,
clothing, and styrofoam. The company
entered the Twin Cities market in January
2022, and has since expanded to cover
nearly every single zip code in Minneapo-
lis, and much of its surrounding suburbs.

The purpose of a service like Ridwell
is to complement the curbside recycling
most residents already do through the city.
Customers who subscribe get a Ridwell
box to put on their front step, where they
can place items from a variety of differ-
ent categories to be picked up every two
weeks.

“If you look in your garbage can at
home, there’s actual stuff in there that can
be recycled that the city of Min-
neapolis doesn’t take,” said E.J. >
Tso, general manager for Ridwell
in the Twin Cities. “That's where = 3
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Through Ridwell’s pickup service, Minneapolis
residents can recycle items that the city doesn’t
pick up, such as plastic bags. (Photo submitted)
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The audience cheers on dancer Virgo, during The Uprising krump battle on Saturday, June 10 at the
Indigenous Roots Cultural Center in St. Paul. (Photo by Talia McWright)

¥ SOTA MOVEMENT
hosted in the evening by MN Krump. On
the final day, a free dance workshop took
place at the Ordway Center for Performing
Arts. That evening, Maia Maiden hosted
the final show, "Rooted,” at the Ordway
where dancers and choreographers show-
cased their talents in celebration of hip
hop.

“It’s really uplifting to see all the dif-
ferent talents and people coming together,
showing love and being like a communi-
ty and a family,” said Uprising audience
member Jasmine Grant.

The krump battle on June 10 was free
and open to the public. Dancers signed up
for battling had the chance to win $200 in
the rookie round and $1,000 in the heavy
hitters. Hall walked away with both. Her
dance career started in 2018 after a friend
introduced her to a hip hop dance class.
Her first introduction to krump came after
connecting with Herb Johnson, aka Fair
Warning, the leader of dance crew, 10k.
Johnson and others associate krump with
the acronym Kingdom Radically Uplifted
Mighty Praise as the art is not only emo-
tional, but spiritual.

“The people that are closest to me in
my life, I initially connected with through
dance,” Hall said. “And I am super grateful
everyday for that.”

Krump is a dance style charged with
passion. The dance is heavily influenced
by emotion, and this is evident through
powerful sharp movement along with ex-
aggerated facial expressions. Movements

are often freestyled, though they can be
choreographed to music. The events in-
cluded both. During the battle, the au-
dience and dancers were so in tune with
the emotions of an artist that, at times, a
crowd would run to the dance floor cheer-
ing them on in support.

“I love competing as a whole,” dancer
Guns said. “I like the fellowship and I like
seeing people upgrade their dance styles
every year.”

At the Rooted show, Maiden asked
the audience to engage and participate in

Dancer Simone Hall, aka Athena, dances in front of an audience during The Uprising krump battle on

Saturday, June 10, 2023. (Photo by Talia McWright)

the movement. Audience members were
pulled on stage to demonstrate their
dance moves. Throughout the show, and
during intermissions, people of all ages in
the rows danced with smiles and laugh-
ter. Dj Digie mixed music on his turnta-
ble throughout the night, as he co host-
ed with Maiden. Performances included a
large variety of musicality and dance styles
from breakdancing, to ballet, krump to
rap opera.

“Hip hop is so big now that you can't
contain it,” said artist Desdamona.

Minnesota communities have a deep
rooted history of hip hop culture and art-
istry. The SOTA Movement aimed to make
elements of hip hop accessible to a wide
audience. For some it was a source of in-
spiration, like the Grant family who at-
tended The Uprising battle to inspire their
youngest child, Daniel, to pursue his pas-
sion of dance.

A second SOTA Movement is in the
process of being planned for the year
2025.

612 Crew performs during the Rooted show at the Ordway Center for the Performing Artst on June 11,2023. (Photo by Talia McWright)
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COLLABORATION AIMS TOSTOP AUTO THEFTS

New program targets youth
who are stealing autos;
hardest hit areas in city are
Whittier, Lowry Hill and
Lyndale neighborhoods

By Cam Gordon

On June 14, Hennepin County Attor-
ney Mary Moriarty announced a new ini-
tiative to address the surge in young peo-
ple who are stealing cars.

Youth auto-theft has been on the rise
in Minneapolis and throughout Hennepin
County since 2020, and this year has been
especially significant. According to city re-
cords, in the first half of 2019, there were
1,281 cars reported stolen in Minneapolis.
At the same date in 2020, the number was
1,818; in 2021, it was 1,858; in 2022, it
rose to 2,295; and this year, so far, it has
reached 4,260.

Auto thefts have been a particularly
serious problem in southwest Minneapolis
this year. The top three neighborhoods
with the most stolen cars are all in south-
west. Whittier had the most at 335, fol-
lowed by Lowry Hill at 144, and Lyndale
at 140.

“Many of the youth that are involved
are 10, 11, 12, 13,” said Moriarty, “and
many of them are at the beginning of en-
gaging in the kind of behavior that can be
dangerous and has, for some, been dead-
ly.”

At the same time, it has been chal-
lenging for police and prosecutors to file
charges. Often, several people are in the
car. They may flee the scene — and proving
who was driving and who stole the car
isn't easy. “It's hard for law enforcement
to bring us a case that can be charged,”
said Moriarity. “It can be very hard to
prove a youth took the car or prove any

kind of criminal case against the other
kids in the car.”

Even without an arrest, however,
Moriarty believes there is a role her office
can play.

“We cannot ignore early warning signs
that a child is headed down the wrong
path,” Moriarty said. “Youth stealing cars
and driving dangerously puts lives at risk
and is unacceptable. But what we adults
have been doing is not enough. This ini-
tiative gets the system and community
working together to help kids and fami-
lies who are at risk, and to intervene early
before a kid hurts themselves or someone
else.”

The centerpiece of the initiative is a
multi-jurisdictional partnership that will
allow different entities, such as law en-
forcement agencies and child protection
services, to share information about youth
considered to be “at risk.” Then they, and
their families, can be offered services and
resources.

The initiative is a result of discussions
between the county attorney’s office, law
enforcement, county court system, impact-
ed families, and other Hennepin County
offices following a series of meetings to
discuss auto theft and related issues.

Following those meetings, this new
initiative was developed to intervene earli-
er to get help to families to prevent future
crimes, instead of waiting for court-or-
dered intervention that typically only
come at the end of a charged case.

Calling it “a first of its kind collab-
oration in the county,” Moriarity ex-
plained that the effort will include regu-
lar youth-specific intervention meetings
with the county attorney’s office and local
law enforcement agencies. At the meet-
ings, youth in need of intervention will be
identified and information will be shared
about them with staff from the county at-
torney’s office youth prosecution, child
protection, and the “Be@School” truancy
teams.

A social worker from the county will

contact the family to make an assessment,
discuss the concerning behavior that has
come to the attention of law enforcement,
and offer to connect the youth and family
to voluntary existing supports and resourc-
es. This focus will be on offering voluntary
services and not bringing youth into the
legal system. If those issues are not ad-
dressed, youth remain at risk of escalating
behavior that could lead to legal system
consequences in the future.

“We don’t want youth to have re-
cords,” said Moriarty. “So, what we want
to do is intervene effectively and early on
in the hopes that we can get the youth and
their families services that they need.”

Moriarty also announced that she will
be making charging decisions more quick-
ly. If a youth who was admitted to the ju-
venile detention center on an auto-theft
related arrest is released, a charging deci-
sion will be made in a day with a court
date set within three days.

If a youth is arrested on an auto-theft
related incident, but never admitted to the
juvenile detention center, a charging de-
cision will be made within five business
days. In the past charging decisions and a
first court appearance have taken weeks or
months.

In June, courts began requiring a ju-
dicial review on detention decisions for
youth charged with fleeing police in a
motor vehicle. This means that any youth
arrested for fleeing in a motor vehicle will
be held in detention until a judge can re-
view the case.

While the city has yet to see how ef-
fective this collaboration will be, people
are hopeful.

“There are families we know who are
desperate for help but don’t know where
to turn,” said Minneapolis Police Chief
Brian O’Hara. “This new initiative and col-
laboration will help us get kids and fami-
lies connected to supportive resources that
are out there before it’s too late.”

Rogers Police Chief Dan Wills said,
“By working together in this focused and

3 STEPS

Youth-specific collaborative intervention
meetings - Staff from the Hennepin County
Attorney’s Office Youth Prosecution, Child
Protection, and Be@School (truancy) teams
will partner with law enforcement to learn
about high-risk youth who they have strong
reason to believe are engaging in auto
theft-related behaviors.

Family contact - A social worker from the
Hennepin County Attorney’s Office will then
conduct an initial family contact to begin
the process of identifying issues and con-
necting the youth and their family to need-
ed services.

Connect with resources - Families that
accept services will be connected to re-
sources via Hennepin County’s existing
Family Response and Stabilization Services,
community restorative practices (through
HCAQ’s existing contracts), community
resources and school-based resources
(through HCAQ’s Be@School program).

innovative approach, we hope to be part
of the solution in reducing this behavior,
and helping kids and families live healthy
and safe lives.”

Minneapolis Youth Coordinating
Board Director Ann DeGroot said, “Our
afterschool partners are talking about it
and are looking for ways to help. As you
can imagine, there is a great deal of con-
cern about what to do especially since
some of the youth attend afterschool pro-
gramming.”

“We want to make sure youth are not
falling through the cracks,” said Moriarity.
“We want to make sure they get the re-
sources they need.”

»1  RIDWELL
we step in.”

Part of it is convenience, too. Many
of the items Ridwell collects could be re-
cycled in some way, but not everyone has
the time or ability to do so.

“If you did want to recycle the items
that we collect on your own, you would
have to make five or six different trips on
a regular basis,” Tso said. “It's a conve-
nience factor. Everything is collected at
your doorstep. You don’t even have to be
home.”

One of the biggest categories of items
Ridwell collects is plastic film, which in-
cludes plastic bags, bubble wrap, plastic
wrap, and plastic that comes with order-
ing items online. While the city will take
some types of plastic, it cannot take these
items because they will clog the machines
at their facility.

Ridwell collects that plastic film from
its members every two weeks and brings
it back to their warehouse, where workers
package it up for one of their partner or-
ganizations to pick up. In the Twin Cities,
that partner is Trex, a company that makes
composite decking boards from recycled
plastic film and sawdust.

That is one of the reasons Katie Mc-
Clelland signed up to get a Ridwell box
when she and her family moved when her
family moved from D.C. to Minneapolis’
Linden Hills neighborhood last spring.

“With having a baby and moving, we
had a lot of packaging associated with or-
dering stuff online,” she said. “I thought it
would be interesting to try out.”

McClelland said she finds herself uti-
lizing the service every two weeks, with
plastic film being the items she now recy-
cles the most of.

Not everything Ridwell collects is re-

Ridwell founder Ryan Metzger (left) and Buy Nothing founder Liesl Clark share a desire to reuse and
repurpose. (Photo submitted)

cycled; much of it is repurposed and re-
used. In the Twin Cities, the company
works with nonprofits like Free Geek to
collect portable electronic devices, which
the organization refurbishes and resells to
low-income customers for well below the
retail price.

There is a rotating category every few

weeks that lets members dispose of addi-
tional items that don't fall into the other
categories, like old pillowcases and towels.

“You switch out your bedding and
you don’t want to throw it away but you
don’t know what else to do with it. Well,
the folks at the Wildlife Rehabilitation
Center love to use pillowcases and towels

to help wildlife
that they're try-
ing to rehabili-
tate,” Tso said.
Christmas
lights were an-
other recent ro-
tating category,
one that McClel-
land was partic-

You switch out your
bedding and you don't
want to throw it away
but you don't know
what elsetodowithit.  ularly happy to
Well the folksatthe ~ take advantage
Wildlife Rehabilitation ~ ©f:

Center love to use
pillowcases and tow-
els to help wildlife

“|They] felt
like such a bad
thing to put in
the trash,” she

they're trying to said.

rehabilitate” Over the last
18 months, Rid-

E.J.Tso

well has collect-

ed over 500,000
pounds of items to be recycled or reused
that may have otherwise ended up in a
landfill, Tso said.

Ridwell is always looking to expand
what types of items it can collect. As the
company grows its footprint in the Twin
Cities, Tso said he expects they will add
new categories to the service, as long as
they can find partners that can take those
items.

There are over 5,000 Twin Cities resi-
dents participating in the program, many
of them in Minneapolis. Anyone can sign
up for a Ridwell box, Tso said, whether
you live in a single-family home, a duplex,
or an apartment.

“1 think we have an obligation as
neighbors and as Twin Cities residents to
be more mindful about what goes in the
trash,” Tso said.

More information about Ridwell can
be found at ridwell.com.
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THE MOTLEY CONVERSATION

HOW WE RESTORE FAITH IN JOURNALISM

Over 70 million Americans
don’t have access to quality
local news and information
about their communities.

Every community in
the United States needs
local news. But today,
over 70 million Amer-
icans live in a county
with no newspapers or
only one, according to
a report by the Medill
Local News Initiative.
That's over 1,700 coun-
ties of 3,143 counties
in the nation. In other
words, more than half the country is a news
desert.

A better future for journalism has no
news deserts in the U.S. Every resident has
access to quality news and information
about their communities. This means cre-
ating at least 340 new local news organiza-
tions a year for the next five years.

It's an ambitious goal, but it is possible
with support from a diverse media ecosys-
tem of partners. The future of a democratic
society depends on finding a better way to
do journalism.

This media ecosystem can be built
from the ground up, amplifying what's
working in journalism and local news. We
need to focus on what's strong, not what's
wrong, to create an ecosystem of support
that promotes a diverse new generation of
news ownership. By creating an equitable
future for journalism, we can create an eq-
uitable future for everyone.

Ending news deserts can help restore

Many communities in the United States need a
new model of local news. (Jose M/Unsplash)

trust in journalism, and local news can
help get journalism on this path. It's no se-
cret that public trust in the media has fallen
to historic lows. Americans have lost faith
in the news. One of the biggest reasons so
many Americans distrust the media is the
decline of local news.

Local news helps people understand
what is happening in their community and
how it impacts them, their families and
friends. Local news builds trust. Local news
builds community. Local news is essential
to having a strong and healthy community.

Without local news, people turn to so-
cial media and news sources outside their
community. These other sources outside
the community can blur the lines between
news and opinion, present biased news
coverage, and produce misleading stories
that don't present all the facts, or tell the
whole story.

Less local news has led to reduced civic

engagement, less accountability for govern-
ment, more corruption, more partisanship,
and more polarization. When people have
access to local news about their commu-
nity, they think like locals. When they rely
on news sources outside their community,
they think along party lines.

We are fortunate to have many local
news sources in Minneapolis, but other
communities don’t have that luxury or ben-
efit.

In our brave new world of journalism,
every American will have access to credible
and comprehensive news and information
about their communities. Every local news
organization will be owned by people who
represent the communities they serve and
uphold the highest ideals of journalism.

These local newsrooms will be run by
a small, innovative team of professional
journalists and be a true collaboration with
the community. Community members can
pitch story ideas, submit stories, and report
news with training and support from the
newsroom.

Each local news organization will
generate revenue through events, member-
ships, sponsorships, donations, advertising
and grants. And everyone will be paid for
their work.

Investing in local news can create
well-functioning communities with more
opportunities for the whole community.
The end result is community problems turn
into community solutions.

To assist in restoring the credibility of
journalism and its reputation as a noble
calling, schools, starting in middle school,
will have youth journalism programs with
digital news services run by students. Pro-
fessional journalists, including those who
have lost journalism jobs in the last decade,
can oversee the programs. Philanthropies,
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local agencies, community members and
businesses will fund the programs.

Local news organizations will provide
journalism micro-internships to local stu-
dents to give youth “first job” opportunities
and inspire them to create positive change
in their communities.

More local news helps restore trust in
journalism. Trust leads to understanding.
Understanding leads to humanity. And hu-
manity unites us all.

There are journalism and media orga-
nizations that are doing this kind of work.
They have built the foundation and infra-
structure to help communities build sus-
tainable news organizations and reshape
the media landscape from the ground up.
They just have to scale operations to help
more news deserts become news communi-
ties, connect them all, and create a national
collaborative network of mutual support.

This collaborative network will include
news organizations, journalists, and aca-
demic institutions. Everyone will be com-
mitted to building a sustainable local news
ecosystem through collaboration, innova-
tion, and education. Partners will include
foundations, philanthropies, public institu-
tions, private companies, individuals, and
other organizations that share the same val-
ues. They will provide funding, expertise,
and other resources to help advance the
shared mission.

There is no single solution to end local
news deserts, but this media ecosystem
could help reverse the loss of local news. It
starts by building newsrooms in every local
news desert, one community at a time.

Eric Ortiz lives in the Wedge with his
family. When he’s not community build-
ing, he’s the head of content and strategy
for Big Edition and writes bilingual children’s
books with his kids. Their first book, “How the
Zookalex Saved the Village,” is available in English
and Spanish.

THREE KINDS OF TRUST IN MY LIFE

STORIES & JOURNEYS

TRUST

This column re-
volves around three
kinds of trust. There is
the Donald L. Ham-
men Trust. There is
what I call the Stories
and Journeys Reader-
ship Trust, as well as
the Elder Voices (Tell-
ing Our Stories, Sharing
Our Journeys) Trust.

By Donald L.
Hammen

DONALD L HAMMEN TRUST

I have taken a big step in my jour-
ney toward life completion. I now have
an estate plan. It includes the Donald L.
Hammen Trust and a will. I have a power
of attorney, my sister-in-law, and a health
care directive with my sister-in-law as my
primary agent. She is a Messenger reader
in Iowa. Not long ago, I wasn't sure I had
an estate. Christine Courtney of Courtney
Law Office assured me that I have an es-
tate. Apparently the fact that [ own prop-
erty qualifies me. She did the research and
created the legal documents which myself
and my sister-in-law signed recently. There

is a part in the Donald L. Hammen Trust
where I list to whom I want my assets,
such as they are, to be distributed. 1 have
included TMC Publications CO. My rea-
sons might seem obvious given that I am
grateful that TMC Publications publishes
Stories and Journeys in the Messenger and
Connector. That aside, dear reader, have
you thought about including TMC Publi-
cations CO in your estate plan?

Trust me. If you have read this far you
have taken the plunge into the river(flow)
of life experiences that is Stories and Jour-
neys.

STORIES AND JOURNEYS READERSHIP TRUST

OK. I made up this trust. Allow me to
explain.

Trust me. This is for real. It's May 25,
2023. 1 am at the monthly meeting of
the Minneapolis Regional Retirees Coun-
cil (MRRC) AFL-CIO at the United Labor
Center. President Leif Grina is facilitating
a group discussion around the theme,
“Culture Trumps Politics.” He invites us
to share what our daily life experiences
reveal about how we are perceived as el-
ders/retirees vs. how we are portrayed in
the culture via marketing ads and other
media. I offer that, from my perspective,

we are invisible as we exist in the domi-
nant culture. I go on to say it depends on
cultural context in which one is an elder.
For example, I perceive Native American
cultures recognizing and embracing being
an elder.

So, dear reader, what daily life experi-
ences have revealed how you are perceived
as a elder/retiree? Tell yourself, tell others
or tell me at tesha@longfellownokomis-
messenger.com.

Next, seemingly out of nowhere, Lou-
ise Sundin, part of the MRRC leadership
and southwest Minneapolis resident, sug-
gests that I tell everyone about the column
I write. I'm stunned! I say,” How do you
know about the column?” She says,” I read
it!” As in the Southwest Connector.

Internally, I felt like I had just been
found out. I take the mic from President
Grina. I vaguely remember saying that the
column is called Stories and Journeys. It
appears in two south Minneapolis neigh-
borhood newspapers, the Messenger and
Connector, published by TMC Publica-
tions. I remember saying that the cur-
rent column is headlined, “Goodbye, Vic
Rosenthal, and thank you.” Many people
in MRRC knew Vic. Beyond that I was just
rambling hoping I could figure out a way
to stop talking.

President Grina gave me that opportu-
nity to stop talking when he tapped me on
the shoulder as if to suggest it was time to

ing of relief, so that the next person could
speak.

The second week of every month
I manage to settle down to write Stories
and Journeys. When I send it to Tesha M.
Christensen for editing and publication, I
have always trusted that someone besides
Tesha and myself reads the column. Oc-
casionally - like now - a reader reveals
themself to me. I trust there is readership
of Stories and Journeys. Sometimes you
reveal yourself as in the case of Louise.

ELDER VOICES (TELLING OUR STORIES, SHARING
OUR JOURNEYS) TRUST

Once again, I made up this trust.
Allow me to explain. This is a reboot of
Elder Voices that last met in February of
2019.

First gathering will be Friday, July
28 in Greater Longfellow at Turtle Bread
(4205-34th St.), 10 a.m. to 11:30 a.m. Lo-
cation, date and time for southwest Elder
Voices is under consideration. I intend to
be there. I trust some of you will join me.
Meeting notifications will appear in this
column for now. I trust I'll see some of
you at Turtle Bread. A lot has happened
since February 2019.

In gratitude.

Donald L. Hammen is a longtime south
Minneapolis resident, and serves on the
All Elders United for Justice leadership

give him the mic, which I did with a feel- team.
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GEN ZNEEDS STORIES, TOO

Across many cul-
tures and generations,
storytelling has played
an immense role in
our understanding of
the world. It is the tra-
dition of storytelling
in all its unique forms
that connect us all.

Storytelling con-
tains the capacity to
establish identity, fight
to preserve and provoke change. In our
current culture it seems that this tradition
has taken a different shape. Stories are to
be captured in no longer than eight sec-
onds; about the time of the average per-
son’s attention span. This shift can sound
as if value is lost, but that is simply un-
true. People, especially of my generation,
can scroll and still want to read the paper.
The truth is, people will always need sto-
ries and storytellers that adapt and change
as the world does.

People often express that their distaste
for journalism is due to a lack of trust.
Each of us have our own preconceived
notions and biases. Thus we tend to pay
attention to stories that align with our
personal values and beliefs. At the same
time, many seek journalism that is as un-
biased as possible. Unbiased journalism is
the kind of work I strive to create. Stories
that tell the truth, and represent multiple
points of view, so that you the reader can
form your own opinion.

It is equally important for journal-
ists to care about storytelling. Along with
trust, people want to know that reporters
care about their beats, and the commu-
nities they represent. As racial injustice,
inclusivity and diversity are topics that
are beginning to be brought up more fre-
quently and openly, the world of journal-

By Talia
McWright

ism has leaned into stories that relate.

Though this can be extremely positive,
it also presents challenges. Who is telling
these stories? Do they care? And do they
really understand?

As a biracial, Black woman, I often
explain that I have two sides of history
that exist within me. One of the oppressed
and oppressor. This does not at all sum
up what it is to be biracial, and I do make
light of the statement. I am proud of being
biracial, and of being Black. What it does
mean, however, is that my experiences
with race and culture are very nuanced,
and I am fortunate to have this awareness.
To understand the ways in which I am
privileged, along with negative ways in
which I have been and can be perceived in
the world. As a Black journalist, I strive to
write stories of the multitudes of BIPOC
communities in a way that uplifts, honors,
respects and are true.

Local journalism is highly encouraged
for new journalists that are excited about
reporting. In order to write good stories
we must start in our own backyards. But
it's more than that. Our “backyards” are
full of rich history, and wonderful peo-
ple, organizations and businesses that do
amazing things each day. Sometimes you
have to be a tourist in your own home
state to be able to see what already exists
with clarity. I love writing about our Twin
Cities communities like Como, Midway,
Frogtown, Longfellow, and Nokomis be-
cause [ am able to do just that.

As a 21-year-old journalism student,
I have been fortunate to travel to coun-
tries like Guatemala and Belize through
study abroad programs at Bethel Univer-
sity. Traveling has challenged my writing
and storytelling abilities, and allowed me
to experience the world in ways I never
would have before. I've seen how Guate-
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Traveling to places like Belize has challenged Talia McWright's storytelling and writing abilities, and
allowed her to experience the world in new ways. (Photo submitted)

malan families persevere after a volcano
eruption took many lives and destroyed
entire neighborhoods. How communities
in Belize thrive using resources from the
jungle, and more. I feel extremely fortu-
nate of the travel experiences I've had, and
even more grateful for the relationships
formed.

I can say first hand that, yes, people of
my generation do care about journalism.

We do want to engage in our commu-
nities and have awareness of what things
currently and historically are affecting the
world. Gen Z has the negative connotation
that we're hyper aware and hyper sensitive.
What may be viewed as a weakness is our
greatest strength. We care, seek the truth,
and are outspoken about it. That being
said, there is always room for all of us to

learn and be open to constantly learning,
changing and growing, myself included.
The transition to digital is clearly what our
generations are leaning towards, though
no one can deny the glorious feeling of
the turn of a page. The beautiful thing is
that they can coexist and continuously
evolve.

Born and raised in Saint Paul, Talia

McWright is incoming senior at Bethel

University, majoring in journalism with

aminor in creative writing and studio art.

She believes that journalism is alive and well,
and will continue to thrive as there are many
stories deserving to be told, and readers
awaiting.
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Looking for a rooftop
patio in Uptown?

There are a few to pick from,
including:

* Pinoli’s at the former Amore
space, 1601 W. Lake Street
(shown at right). It’s
dog-friendly.

« Uptown Collab x Beacon, the
redressed rooftop bar at Seven
Points (once known as Calhoun
Square), on the southeast
corner of Lake and Hennepin.
The restaurant was known
originally as Arts + Rec when it
opened last year, and also has
mini-golf, a speakeasy, arcade,
and theater space.

* The double rooftop at Uptown
Ties and Daisys Uptown, 1400
Lagoon and 1430 Lagoon. Ties
is at the old Uptown Tavern
spot, and Daisys is in the
revamped Cowboy Slim’s
space.

By Tesha M. Christensen

Kim Bartmann of Placemaker Hos-
pitality has been working in the Uptown
neighborhood since the mid 1980s. The
owner of the French bistro Barbette (1600
W. Lake St.), as well as Trapeze, Gigi's
Cafe, Book Club, Pat’s Tap, Star Bar & Bis-
tro, Tiny Diner, and Bread & Pickle, said
she always had an itch to do an Italian
restaurant.

When the Amore space across the
street from Barbette opened, she decided
it was time.

“I wanted to seize the opportunity,”
said Bartmann.

“The mainstream media really likes to
go after Uptown and denegrate Uptown.
It's always been a sort of alternative neigh-
borhood,” observed Bartmann. “What's
going to bring it back is more arts and en-
tertainment. Things with soul. That will
happen.”

m& .

ENEWED UPTOWN

Pinoli officially opened at 1601 W.
Lake St. in April. They specialize in Roman
pizzas, with a focaccia base that is crunchy
and buttery. Using seasonal ingredients is
important to Bartmann, and they work to
source them locally. Those following spe-
cific diets, including gluten-free, Keto, and
paleo, can opt to order their veggies, meats
and fish ala carte.

People are excited about the rooftop
patio, observed Bartmann. “It’s really nice
to sit up there,” she remarked. Feel free to

Want to check out a
show in Uptown?

There’s plenty to choose from.

* Uptown Theater (2900
Hennepin Ave.), at left,
reopened in May as a multi-
purpose live entertainment
venue.

* The Green Room (2923 Girard
Ave.), an independent music
venue, hosts shows Wednesday
to Sunday evenings.

* Uptown Collab’s Upstage
(3001 Hennepin Ave.) has
music Fridays and Saturdays.

* Granada Theater (3022
Hennepin Ave.) boosts an
“atmospheric auditorium” with
itsiconic, curved, soaring,
midnight-blue ceiling.

* Troubadour Wine Bar (2827
Hennepin Ave.) features an
array of wines by the glass and
bottle, plus snacks and nightly
live music.

bring your dog.

Check out the largest selection of
amaro cocktails in town. These herbal-in-
fused liquors make excellent appertifs and
digestifs. Or, try a hard Italian soda featur-
ing house-made simple syrup.

“I think people are really enjoying our
low-alcohol drinks,” said Bartmann.

What's next for Pinoli? Maybe rooftop
movies.

Stay tuned.

AUGUST 4 - 6, 2023 | WWW.UPTOWNARTFAIR.COM
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SUMMER IN THE CITY

BLACK

LIFE

INPHOTOS

Weaving history with
present-day experiences, The
Bureau’s new exhibit at MCAD
highlights Black communities
of Martha’s Vineyard.

By Talia McWright

Bobby Rogers graduated from the
Minneapolis College of Art and Design
(MCAD) nine years ago. This summer, he’s
part of the exhibit, “Grow As We Are” fea-
turing photographs of the Black residents
of Oak Bluffs in Martha’s Vineyard.

Rogers first visited Martha’s Vineyard
in 2018 as an artist-in-residence. During
his stay, he learned about the commu-
nities and inhabitants, especially of Oak
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Artists Fadumo Ali (left), and Bobby Rogers (right) sit in the MCAD gallery space of the “Grow As We

Are” art exhibition. It is open through the end of the day on Aug. 5. (Photo by Talia McWright)

Bluffs, a historically Black community in
Martha’s Vineyard. Rogers noticed that
there was little awareness of the neighbor-
hood and their connection to Black his-
tory, especially through photo documen-
tation. In 2020, Rogers and others com-
bined their talents to create a multi-disci-
plinary creative media studio, The Bureau.
In 2021, Rogers and The Bureau business
partner and friend, Fadumo Ali, went to

Martha’s Vineyard with the goal of captur-
ing the relationships between the residents
and visitors of Oak Bluffs, and highlight-
ing their connection to the land.

“As archivists and artists who care
about things like this, we wanted to figure
out a way to capture this part of diasporic
history,” Rogers said.

Rogers grew up in Minneapolis, and
studied design and illustration at MCAD.
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Community members greet each other as they
walk through The Bureau’s “Grow As We Are” art
exhibition on Friday, June 9, 2023. (Photo by
Talia McWright)

After graduating, Rogers leaned into pho-
tography and now combines the three in
his work. Ali was born in Saudi Arabia,
but grew up primarily in Minnesota. Pas-
sionate about teaching, Ali was a finalist
for the 2023 Minnesota teacher of

the year as an English teacher at
Hopkins High School. Workingin = 8
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> HOWLOVEWON

urban settings made the difference, point-
ed out panelists after the film showing.
“Conversations will change hearts and
minds,” said Carlbom.

The filmmaker focuses on people who
would directly be affected by the legisla-
tion they were hoping to pass. Activists
studied carefully what had worked and
had not worked in previous states that
were trying to pass the marriage equality
bill and had failed. They embraced the
tough conversations. And love won.

HOW THE NARRATIVE WAS CHANGED

Reflecting on the film, Carlbom said
he remembered fundraisers, fundraisers,
fundraisers.

Dibble said seeing the film again re-
minded him, especially with some of the
current issues regarding LGBTQ across the
nation, that Minnesota was able to stand
up and achieve passage of the marriage
equality law. “The whole state was able to
fight, and the film reminds me that we can
do so again,” he said.

“I think the power of story, of peo-
ple showing up for one another, the story
of Minnesotans all over the state having
these conversations is what the film brings
out,” said Rohn. “I think about my par-
ents and grandparents sitting in church
basements and having these conversations
about us. That's what changed this narra-
tive.”

When McIntee asked about the cur-
rent situation across the country regarding
the LGBTQ community, Carlbom noted
that in 2021, there were zero laws against
trans individuals on the books. Today
there are 23 anti-trans laws that have been
passed.

According to Dibble, what is happen-
ing today is shocking and deeply disturb-
ing. He cited the circumstances of women
in the 50s trying to enter the professional

MINDFUL CREATIVITY

Panelists (left to right) Richard Carlbom, Scott Dibble, and Kat Rohn with facilitator Michael Mclintee,
director of "How Love Won," chat during a recent screening in Minneapolis. (Photo by Jan Willms)

work force, the Japanese internment, and
the civil rights struggles. Although prog-
ress can always draw pushback, Dibble
said progress always prevails. “With integ-
rity, courage and dignity we will stand up
and tell our stories,” he stated.

Carlbom said that with recent pro-
LGBTQ legislation passed in the state,
Minnesota has become a shining beacon
for the 21 states that have had anti-trans
laws passed.

“We are going to dig in deep here and
do everything we can to show up,” Carl-
bom said. “People have been empowered
to say things out loud that they have been
thinking for a long time, and they are get-
ting on school boards and city councils.
We have to show up at Pride, we have to
be visible, and we have to continue these
conversations we have started to make
people realize how proud of ourselves we
are. We have to fight this fight day in and
day out, every year.”

Rohn said she applied for her job

with UpFront because “we need this mo-
ment. National polls are at 71 percent in
favor of gay marriage across the country.
I firmly believe we will have these same
conversations about trans,” Rohn said.

Rohn added, “We have to push as
hard as we can, giving people hope. I hear
from other states that our stories and mes-
sages will resonate. When people lose that
sense of hope and go back to living silent-
ly is when we have to keep that hope up.”

Carlbom observed that he believes
when you invite people into conversation
and share part of your perspective, it is the
most effective way of getting someone to
change their mind. “Forces coming after
our trans brothers and sisters are scary,
and we need to organize around those
conversations.”

He recalled waking up this last No-
vember and seeing how Minnesota voted
“made me so proud. It actually made for a
safer Minnesota. It makes these conversa-
tions we have to have a little easier.”

WWW.SWCONNECTOR.COM

Dibble talked about the importance
of bread and butter issues for everyone,
and he also said the things learned from
the LGBTQ community are so profound.
"We have to win the next election, he stat-
ed. “The Minnesota United For All Fami-
lies campaign is so important.”

Rohn said she thinks real strength is
so much built on decades of grassroots
organizing. Referring to the work done on
behalf of the marriage equality law, she
said people did not just show up. “This is
a model for moving forward. You can start
building a sustaining movement across the
country. That is the goal.”

‘YES, WE ARE BETTER OFF’

When McIntee asked the panel if
things were better now than 10 years ago,
the panel agreed that they were.

“We have 14 queer legislators in
Minnesota,” Dibble said. We have three
women of color, and two of them are
queer.”

Carlbom reflected on the great peo-
ple he is meeting these days. He admitted
that hatred and uncertainty are still out
there and very real for many, but the or-
ganizing has continued. “Queer people
and trans people have been elected and
lead the country,” he said. “We have a lot
to be proud of 10 years later in Minnesota.
There have been so many great victories.
We are definitely better off 10 years later.”

“I worry a little about going to bath-
rooms,” Dibble said. “That can be real
scary in this moment, but it is exactly the
same stuff [ heard. Growing up in middle
school. Ten years later on there are more
of us. We are in a better place, and we
need to keep persevering.”

More people are coming out and hav-
ing a marriage experience, according to
Rohn. “Young people get to see it, and I
am proud of what we have done. Yes, we
are better off.”
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the past as a movement photographer, Ali
uses photography to document underrep-
resented stories. Both artists currently live
in Minneapolis.

“I'm realizing that [ care more about
the educational aspect of it,” Ali said.
“Helping with this exhibition merges the
passion that I have for education.”

The Bureau curates art exhibitions,
like “Grow As We Are,” designs and sells
clothing, conducts research and creates
space for community conversations. They
infuse refined artistic aesthetics with com-
munity-oriented activations. The Bureau
has opened exhibits in multiple states, var-
ious Minnesota neighborhoods and muse-
ums like the Walker Art Museum in Min-
neapolis.

“We address problems with multiple
creative solutions,” Rogers said.

The first “Grow As We Are” exhibition
took place in August 2022 at the Mar-
tha’s Vineyard Museum, and opened to
the Minnesota public on June 9, 2023
at MCAD. From 5 p.m. to 9 p.m. people
walked around the gallery stopping to

look at the photos of Oak Bluff communi-
ty members. Sounds of bird songs coming
from a small speaker were drowned out
by the dj’s afrobeat and r&b tunes. Parents
brought their kids while others traveled
in groups, but the environment was struc-
tured by the artists to encourage new con-
nections to form.

“There’s something about physical
images that you just can’t capture in writ-
ing entirely,” Ali said.

The Bureau team
poses in front of
the “Grow As We
Are” art exhibition
on Friday, June 9,
2023 at the
Minneapolis
College of Artand
Design. The exhibit
showcases the
Black communities
of Martha’s
Vineyard. (Photo
by Talia McWright)

As the large majority of Martha's
Vineyard is White populated, The Bureau
highlights another perspective with “Grow
As We Are.” The exhibit is that of a Black
experience, and the historical impact on
Martha’s Vineyard. Rogers and Ali shared
how Oak Bluffs has played a pivotal role
in the civil rights movement, and contin-
ues to develop. For this piece, The Bureau
felt it important to focus on the human-

ization of their subjects. Rather than crop-
ping, blurring and heavily editing the pho-
tos, the team left details in the photos like
potted plants and tapestries. The intention
is to create a real connection between the
viewer and the portrayed.

“It feels more alive,” Rogers said.

As an organization where the di-
aspora of Blackness is the heart of their
work, The Bureau remains conscious of
their involvement in the communities of
Minnesota post the deaths of Jamar Clark,
Philando Castile, George Floyd and many
more. After the riots, movements and pro-
tests in 2020, the team noticed a shift in
the way they were perceived being from
Minnesota. Suddenly there was an aware-
ness of the state, and concern for their
well-being as Black people. For the team,
experiences of injustice are fuel, but not
the driving force.

“It seems like a hot button thing that
people talk about,” Ali said. “A lot more
money has been poured into the city, but
not much has changed.”

The “Grow As We Are” exhibition
closes at MCAD (2501 Stevens Ave.) Aug.
5at5p.m.
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EVOLVING INTO YOUR HEALTHIEST SELF

FROM YOUR CENTER WITHIN

One of the many '
changes we have seen
over the past few years
in health and wellness
is our increased access
to online information.
There are more pod-
casts, videos, meet up
groups, webinars, and
telehealth than ever.
Yes, we must sift through using critical
thinking and analysis to be sure our sourc-
es are credible. That said, I have learned
valuable nuggets of wisdom that have
supported me in making healthier choic-
es through online events and resources.
I have been invited to share my experi-
ences and knowledge around a variety of
well-being topics in these venues, as well.
Recently, I was asked to be a presenter
at an international health and wellness
coach summit. The four days of immer-
sion and interactive learning for health
coaches and professionals were filled with
new research, best practices, and shared
experiences. Research shows that up
to 80% of non-communicable, chronic
health issues like diabetes, heart disease,
obesity, cancer, depression, and anxiety
can be reversed through comprehensive
lifestyle medicine protocols often admin-

By Michele
Rae

istered by health coaches. As a health and
wellness coach myself, I continue to be in-
spired by the progress towards well-being
my clients have made through the support
of coaching.

Why is health care utilizing health
coaches so beneficial? Over 70% of deaths
worldwide are related to non-communi-
cable diseases (NCD) and they devastate
individuals, families, communities, and
country healthcare systems. Health care
providers and patients are frustrated and
agree that we need new evidence-based,
innovative solutions proven to stop and
reverse lifestyle-based chronic diseases.
The scientific evidence has proven life-
style is medicine, and health coaches are
trained to guide clients through habit and
life changes using comprehensive tools to
address the root-causes of chronic health
issues.

The three-person panel I partici-
pated in chose the topic “Evolving into
Your Best Self.” I engaged in an inspiring
conversation with two physicians who
are also health coaches. We each have a
mind-body-spirit approach to our under-
standing of well-being and our practices. It
was fun to bounce ideas and tips off each
other throughout the live presentation.
I'm passing along a few of them to you.

FOUNDATIONAL PRACTICES FOR SELF-CARE
It is important to build self-care prac-

tices into your daily life. Living mindfully,
paying attention in the present moment
with as little judgment as possible, is crit-
ical. Noticing how you are feeling — when
you are stressed, tired, hungry, or unsatis-
fied - is the first step in choosing to make
a positive change. Consider the pillars of
lifestyle medicine in your self-reflection.
They include nutrition, sleep, physical ac-
tivity, stress management, tobacco/alcohol
cessation, and healthy relationships. How
satisfied are you in each of these catego-
ries? Is there one small step you could take
to improve your health in each of these
areas?

EXPANDING YOUR MINDSET

With foundational practices as a part
of your daily routine, continuing your
mindful living can open you to noticing
more experiences of gratitude, positivi-
ty, beauty, and delight. When you move
from primarily living dysregulated to
being mostly regulated, you can develop
your well-being practices into expanding
your mindset. Your mindset acts as a lens
through which you see the world. It im-
pacts what you notice, how you interpret
different situations, and your well-being.

Beginner’s mind refers to having an
attitude of openness, eagerness, and lack
of preconceptions as you live moment to
moment. This ignites curiosity, creativity,
and new possibilities. Growth mindset en-

JULY 6, 2023 9

courages you to learn new strategies and
skills which enhances meaning and pur-
pose. A positive mindset uses strategies
like gratitude, reappraisal, and savoring
to identify the good things and increases
your positive emotions and contentment.

These mindsets foster conditions for
transformation, a new expanded world
view. They can also cultivate your capac-
ity to notice more subtle ways of know-
ing such as intuition, synchronicity, and
revelation. You may also experience an
increase in your confidence to take risks,
stretch yourself, and explore new areas of
learning. These practices not only improve
your physical health, but can positively
impact your mental, emotional, relation-
al, spiritual, occupational, and societal
health.

As your inner health and wellness im-
proves, you have a direct positive impact
on your family, friends, neighbors, and
community. If you continue to expand
your mindset, you become more authentic
and empowered. You live as the best ver-
sion of yourself. Your example will inspire
those around you to do the same. Optimal
health is a gift that keeps on giving!

e founder of The Center Within, LLC and

author of “Living From the Center Within:
Co-Creating Who You Are Becoming.” She pro-
vides holistic coaching designed to accelerate and
support personal, professional, and organizational
transformation.

Michele Rae, RPh, MA, NBC-HWC is the

LAVISH MACK ENTERS WARD 11 RACE

Zachery Metzger, also known as Lavish
Mack, is running for the Minneapolis City
Council seat in Ward 11.

If elected Metzger says he is committed
to donating half of his city council salary to
local non-profits to truly stay connected to
the people.

With a progressive campaign, Metzger
is focused on making Minneapolis become
a beacon of what is possible. As a life long
southsider, Metzger has made a career out
of fighting for this vision and the needs of
the people. "We envision a Minneapolis
that invests in the needs of its people. These
needs include affordable housing, struc-
turally supported public safety alternatives,
protecting our green spaces and expand-
ing social protections that protect all our
residents," he said. Metzger has led cam-
paigns, created laws and organized move-
ments that have created lasting change. He
has worked deeply with community and in
the capitol as a legislative aide, with major
policy wins, such as The Beyond Bullying

Bill which ensures schools are safe learning
environments for every Minnesotan, no
matter their race, religion, sexuality, gender,
or disability

Since 2020, Metzger has been deeply
rooted in the community, dedicated to jus-
tice, and creating real change. He says he
is committed to continue the selfless work
needed to make a difference. More at www.
zachforthepeople.com.
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o2,

o Fall Tire Oty |

[Brive Safer g

For only 1 4¢/p|ece you can have
a 4-color flyer PRINTED AND DELIVERED
with the Connector!

Contact Suzie at

Ads@swConnector.com | 612-255-1180
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TASTE FUNDRAISER RAISES $12K

On May 23, more than 200 peo-
ple came out to support LHiNC’s Taste
of Linden Hills Fundraiser at St. Thomas
the Apostle. The delicious event brought
together neighborhood restaurants, mu-
sicians and neighbors to raise more than
$12,000 for LHiNC’s Neighborhood
Grants program. Thank you to everyone
who came out to support the event, es-
pecially the restaurants that generously
donated their time and delightful tastes:
Bread and Pickle, Cafe Ceres, Coffee and
Tea, Great Harvest, Harriet Brasserie, Lin-
den Hills Co-op, Naviya’s, Martina, Rosa-
lia, Old Southern BBQ, and Tilia.

LHINC SCHOLARSHIPS

Each spring, LHiNC awards $1,000
scholarships to two Southwest High
School graduates who show dedication to
community service. The scholarships are
funded by the Taste of Linden Hills Fund-
raiser held in May. Congratulations to this
year’s winners:

e Karli Taney - chosen for her dedicat-
ed commitment and volunteering expe-
rience at Feed My Starving Children and
Caring Hands, and for helping neighbors
with yard work.

e Jack Bode - chosen for his dedica-
tion to multiple community volunteering
projects through National Honor Society.

MUSICAL COMING TO SWHS

July 14 - 22 at Southwest High School
the Minneapolis Community Education
presents “Bring It On The Musical.” Origi-
nal story by Tony Award winner Jeff Whit-

The Taste of Linden Hills fundraiser raised more
than $12,000 for the neighborhood. (Photo
courtesy of lindenhills.org)

ty (Avenue Q) and music and lyrics by Pu-
litzer- and Tony Award-winning compos-
er Lin-Manuel Miranda (In the Heights,
Hamilton). This hilarious, universal story
features a colorful assortment of charac-
ters, an exciting fresh sound and explosive
choreography. Tickets at: commed.mpls.
k12.mn.us/summermusical.

WARD 13 CITY COUNCIL CANDIDATE FORUM
LHiINC is a proud co-sponsor of the
Minneapolis City Council Ward 13 Can-
didate Forum organized by the League of
Women Voters Minneapolis on Wednes-
day, Sept. 6 at 6 p.m., Mount Olivet Lu-
theran Church (5025 Knox Ave S, Room
207). The forum will be moderated by a
LWV moderator and take place before a
live audience; it will also be live-streamed
and recorded. Other co-sponsors include
the neighborhood associations of Armat-
age, East Harriet, Fulton, Kenny and Lynn-

hurst. For more,
please visit: lwvm-
pls.org/for-voters.

LINDEN HILLS FALL
FESTIVAL SEPT. 30

The Linden
Hills Neighbor-
hood Council
will be hosting
the annual Linden
Hills Fall Festival
on Saturday, Sept.
30 from noon to
8 p.m. at Linden
Hills Park. Join
your neighbors
and friends for an
all-day celebration
featuring live local music, amazing food,
a beer tent, plus arts and crafts, inflatables
and carnival games for kids. Visit linden-
hills.org/festival for updates as the festival
gets closer. Want to get involved? Sign up
for a volunteer shift, be a sponsor, or do-
nate silent auction prizes. All proceeds go
back into this neighborhood.

LHINC EXECUTIVE DIRECTOR POSITION OPENING
Linden Hills Neighborhood Council
is a non-profit that serves as a voice of Lin-
den Hills residents, increases community
involvement and provides two-way com-
munication with the City of Minneapolis
and within the Linden Hills community.
If you would like to take on a key
management role in this community and
work with multiple stakeholders, includ-
ing the volunteer board, local govern-
ment entities, elected officials, community
members and more, consider applying for
this part-time position (approximately 20
hours per week). Details at: lindenhills.
org/executive-director-position.

CITY BRIEFS

CEDAR ISLE PLAN

A public hearing was held on June
21 to hear final comments on the park
board’s plan for Cedar-Isles park area. The
hearing ran for about two hours and in-
cluded a 15-minute staff presentation, 17
speakers and commissioner discussion.
The planning committee passed the plan
unanimously after making several amend-
ments. Three of Commissioner Barbara
Shaffer's amendments were approved by
the committee. One clarified a funding
source for improvements. One ensured
that “as staff implement amenities within
the Amenity and Wayfinding category, the
assessment and repair of like-amenities
within the plan scope will be addressed
and communicated with the public.” The
third will remove the soft surface, two-way
bike trail northeast of Cedar Lake and add
a pedestrian trail in its place. The amend-
ed plan will be considered for final ap-
proval by the full Board of Commissioners
at their next meeting on July 5.

DOJ FINDINGS

On June 16, U.S. Attorney General
Merrick Garland held a press conference
to announce the results of the Department
of Justice’s (DOJ) investigation into Min-

neapolis police and an agreement between
the city and DOJ to begin negotiation of
a consent decree. Federal investigators
found a pattern of unlawful and uncon-
stitutional practices, and concluded that
“there is reasonable cause to believe that
the city engaged in a pattern of practice
of excessive force, unlawful discrimina-
tion against Black and Native American
people, unlawful responses to protected
First Amendment activities, and unlawful
discrimination against people with behav-
ioral health disabilities.”

HEARING POLICING AGREEMENT

On July 13, Hennepin County District
Court Judge Janisch will hold a hearing on
the potential court enforceable agreement
between the city and the state department
of human rights (MDHR) that outlines
steps for improving policing in the city. At
this hearing, MDHR and the city will ex-
plain why the judge should enter the court
enforceable agreement.

TEEN SUMMER MEDIA CAMP

Registration is open for a “Repre-
senting Youth Stories and Experiences”
(RYSE) summer media camp. This is a
free two-week program for high school
students interested in media, technology
and storytelling. Students will collaborate
with local media professionals and their
peers to bring a story they are passion-

ate about to life, ready for the big screen
and TV. Two sessions are being offered
that will run 10 a.m. - 4 p.m. Monday to
Friday. The first begins July 31 and the sec-
ond Aug. 14. Find more information and
apply on the SPEAK MPLS website.

WARD 10 ENDORSEMENT

The Ward 10 Democratic Farmer
Labor (DFL) party endorsement conclud-
ed on June 22 with a tally of an online
voting process. Council Member Aisha
Chughtai was endorsed for reelection to
the city council with 69% of the vote.

OPEN STREETS

Open Streets Glenwood will be held
on Sunday, July 16 and follow Glenwood
Avenue North from Washburn Avenue
North to Bryant Avenue North. Open
Streets Lyndale will be held Sunday, Oct. 8
on Lyndale Avenue from West 22nd Street
to West 42nd Street. Open Streets Minne-
apolis is a city of Minneapolis initiative
organized by Our Streets Minneapolis that
gives local businesses, artists and com-
munity groups a chance to transform the
streets into a place where people can gath-
er and celebrate the diversity and creativ-
ity of the city while walking, biking and
rolling.

0 Briefs compiled by Cam Gordon.

NEIGHBORHOOD NEWS

RAIL DETRAILMENT EXERCISE

Cedar-Isles-Dean Neighborhood Asso-
ciation (CIDNA) and other neighborhood
organizations along the SWLRT line have
been requesting a public preparedness and
evacuation drill from the city for some time.
One was held on Thursday, June 29 from 9
a.m. to 1:30 p.m. It began with classroom
instruction at Sisyphus Brewing (712 On-
tario Avenue West). Then interested partici-
pants were transported to a designated area
to observe the field exercise.

KINGFIELD GARDEN TOUR JULY 13

This year’s Kingfield Garden tour will
be Thursday, July 13 from 5:30-8:30 p.m.
and then all attendees and garden hosts are
invited to close the evening behind Butter
Bakery at the Sundial Building for a Com-
munity Garden Party.

NEW PLANTS AT MUELLER PARK

A small team of volunteers helped get
48 new plantings added to the pergola gar-
den in Mueller Park on Thursday, June 15.
The drought of the past few years had made
it necessary to refresh the plantings. The
park board supplied the drought-resistant
flowers and shrubs. Diablo Ninebark shrubs
were added along the back section. Flowers
added to the front were: White Swan Cone-
flower, Moonshine Yarrow, Catmint and Or-
namental Onion. If you have an interest in
joining the gardening team, send Joan an
e-mail: joan@thewedge.org.

BOAT LAUNCH TO REOPEN JULY 7

The Bde Maka Ska boat launch is
scheduled to reopen by Friday, July 7, 2023.
Concrete work will be finished soon, but it
will need time to cure before it's ready for
heavy vehicles. Construction on the rebuilt
pavilion area is still ongoing. The project is
on track to reopen to the public this sum-
mer. The project will create two new build-
ings, including new, all-gender accessible re-
strooms and ample outdoor public seating
to replace the building that burned down in
2019. The Minneapolis Sailing Center and
Wheel Fun Rentals are operating at north-
east Bde Maka Ska this season.

ADOPT ASTORM DRAIN

Hamline University recently reported
on Adopt-a-Drain programs in the United
States. Of the 170 active programs in the
nation, the Minneapolis program ranked
No. 1 for communities over 100,000 peo-
ple because it had the most storm drains
adopted (6,179 at the time of the report in
September 2022) and the highest rate of
adoption: 14.5 storm drains adopted per
1,000 people.

AGING WELL

BOGO

40" OFF
ENDS 7/31

by ANDERSEN

FULL'SERVICE WINDOW & DOOR REPLACEMENT

E7)

p—

| Call today and receive a

"FREE SHOWER PACKAGE
Wk’ PLUS $1600 OFF

— SAFENYSTEP

WaAaLK-IN TuB

1-844-290-5083

With purchase of a new Safe Step Walk-InTub. Not applicable with any previous
walk-in tub purchase. Offer available while supplies last. No cash value. Must present
offer at time of purchase. CSLB 1082165 NSCB 0082999 0083445
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Water Damage Repair * Enameling

612-850-0825

Interior & Exterior Painting
Insurance Claims * Patching
Wood Finishing * Carpentry
* Exterior Wood Restoration

NORDMAN'S

(651) 276-3100
NORDMANSLANDL.COM

' SALES@NORDMANSLANDL.COM |

LANDSCAPING SERVICES

We complete jobs, both big and small, to help you and
the community. We provide quality work and design,

Softscapes, Outdoor Maintenance, Delivery,

every time.

Haul Out & More

STEVE’S PAINTING 651-207-2249

Interior and Exterior - Repairs done also!
Professional Preparation and Painting ¢ Ceilings ¢ Brush & Roller ¢ Windows
Spraying ¢ Trim Work ¢ High Work ¢ Neat, Experienced Crews

Steve Polta e-mail: Stevepaintsmsp@gmail.com

fas 4% A

visA
jerry Wlnd

« Interior & Exterior Painting - Plaster / Sheetrock Repair
« Wood Stripping & Refinishing =
« Wallpaper Stripping / Wall Repair / Skim Coating

(612) 827-6140 or (651) 699-6140
&  WWW.PAINTINGBYJERRYWIND.COM

Ceiling Texturing / Repair

FREE ESTIMATES

e

MEET YOUR SALES REP

- CONTACT SUZIE TODAY!

CRISIS HOTLINE

Call the Minnesota Day One Crisis Hotline at
1-866-223-1111 if you or someone you know
is seeking shelter due to a dangerous relation-
ship or needs to create a safety plan.

PAINTING
Painting, wallpaper patch. Interior, exterior.
Small jobs wanted. Jim. 612-202-5514.

SERVICES
Gutter cleaning. Let the Rain Drain Away.
Call Larry 651-635-9228.

WINDOW WASHING
Window washing, inside and out. “You will
see the difference” Call Larry. 651-635-9228.

BE SEEN HERE, TOO. BOOK AN AD.
DISPLAY OR WORD CLASSIFIED.

BOTH ARE AFFORDABLE OPTIONS.
WITH

ADVERTISE %
TRUSTED

SOURCE

YOUR LOCAL
NEWSPAPER

Had enough of Facebook? So have more
than 500 national brands that don’t want
their ads placed next to hateful, divisive or
fake content.

These respected businesses have had an alternative all along:
The local newspaper.

Local newspapers are focused on delivering the news fairly and
accurately and have a proven track record of delivering results
for advertisers. It’s why they are trusted in their communities.

In print or in their many digital products and marketing
strategies, advertising in a local newspaper works.

Monitor

Midway « Como » Fogiown

Messenger

Longlelow » Nokormis

Connector

BOOK YOUR CLASSIFIED WORD AD AT $1/WORD @ www.swconnector.com or call 612-345-9998.

NEXT DEADLINE: Monday, July 10| PUBLICATION: Thursday, July 20

CANVAS PRINTS
AVAILABLE EXCLUSIVELY
THROUGH GALLERY 360.

WACO)

3011 W 50th St. | 612-925-2400 | gallery360mpls.com

TREE TRIMMING,
REMOVAL & STUMP
GRINDING

Matthew Molinaro
FREE ESTIMATES

612.239.2508

MolinaroTree.com

AFFECTED BY THE
BIG QUIT?

Advertise here for great talent who want to
live and work in the neighborhood.

Suzie: Ads@swconnector.com
612-255-1180

. Summer syncopation!
Feel the healing power of
music — join the band!

All ages/levels welcome

www.crosstowncommunityband.org

& Free Appraisals &

Memorabilia

Sports Card

Collections

& Consignment Available &

Info@minnieandpaul.com

612-208-6405

MIDWEST CLASSIFIED NETWORK ADS

MISCELLANEOUS

BATH & SHOWER UPDATES in as little as ONE
DAY! Affordable prices - No payments for 18
months! Lifetime warranty & professional installs.
Senior & Military Discounts available. Call 1-866-
585-7073.

LONG DISTANCE MOVING: Call today for a
FREE QUOTE from America’s Most Trusted Inter-
state Movers. Let us take the stress out of moving!
Speak to a Relocation Specialist, call 877-327-
0795.

BATHROOM RENOVATIONS. EASY, ONE DAY
updates! We specialize in safe bathing. Beautiful
walk-in showers with no slip flooring. Also, grab
bars and seated showers available. Waiving All
Installation Costs, Plus No Interest and No Pay-
ments for 1 Year. 855-836-2250.

NEED NEW FLOORING? Call Empire Today® to
schedule a FREE in-home estimate on Carpeting &
Flooring. Call Today! 844-785-0305

Never clean your gutters again! Affordable, profes-
sionally installed gutter guards protect your gutters
and home from debris and leaves forever! For a
FREE Quote call: 877-761-1449

Prepare for power outages today with a GENERAC
home standby generator. $0 Money Down + Low
Monthly Payment Options. Request a FREE Quote.
Call now before the next power outage: 1-877-
228-5789

Eliminate gutter cleaning forever! LeafFilter, the
most advanced debris-blocking gutter protection.
Schedule a FREE LeafFilter estimate today. 20% off
Entire Purchase. Plus 10% Senior & Military Dis-
counts. Call 1-855-577-1268.

Become a Published Author. We want to Read
Your Book! Dorrance Publishing-Trusted by Au-
thors Since 1920. Book manuscript submissions
currently being reviewed. Comprehensive Services:
Consultation, Production, Promotion and Distri-
bution. Call for Your Free Author's Guide 1-877-
516-0706 or visit dorranceinfo.com/Midwest

Wesley Financial Group, LLC Timeshare Cancel-
lation Experts. Over $50,000,000 in timeshare
debt and fees cancelled in 2019. Get free informa-
tional package and learn how to get rid of your
timeshare! Free consultations. Over 450 positive
reviews. Call 877-326-1608.

Trouble hearing your TV? Try TV EARS Voice Clar-
ifying Wireless TV Speaker. Better than a soundbar
and/or turning the TV volume way up. Special,
limited time $50 off offer. Call TV Ears. Use code
MBSP50. Call 1-844-455-0505.

Safe Step. North Americas #1 Walk-In Tub. Com-
prehensive lifetime warranty. Top-of-the-line in-
stallation and service. Now featuring our FREE
shower package and $1600 Off for a limited time!
Call today! Financing available. Call Safe Step
1-844-290-5083.

Switch and save up to $250/year on your talk, text
and data. No contract and no hidden fees. Unlim-

ited talk and text with flexible data plans. Premi-
um nationwide coverage. 100% U.S. based cus-
tomer service. For more information, call 1-888-
909-7338

Are you a pet owner? Do you want to get up to
100% back on Vet Bills? Physicians Mutual Insur-
ance Company has pet coverage that can help!
Call 1-888-680-3016 to get a free quote or visit
mfcp.

My Caring Plan has helped thousands of families
find senior living. Our trusted, local advisors help
find solutions to your unique needs at no cost to
you. Call 833-656-3112.

PETS

ACA BOXER PUPPIES Brindle & Fawn colors,
Great Pets! Family Raised! shots, wormed, vet
checked. Ready Now! 3-Females. 4-Males. $1200.
WISCONSIN. 715-721-0141.

WANT TO BUY

PAYING TOP CA$H FOR MEN'’S SPORT WATCH-
ES! Rolex, Breitling, Omega, Patek Philippe,
Heuer, Daytona, GMT, Submariner, Speedmaster..
Call: 866-314-9742.

TOP CA$H PAID FOR OLD GUITARS! 1920-1980
Gibson, Martin, Fender, Gretsch, Epiphone, Guild,
Mosrite, Rickenbacker, Prairie State, D’Angelico,
Stromberg. And Gibson Mandolins / Banjos. 866-
470-1643.
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MINNEAPOLIS
COLLEGE of ARTand DESIGN

Explore Lifelong
Learning for All

Expand your career skills or deepen your
creative practice. Classes include graphic design, UX
design, illustration, printmaking, painting, and much

more. Register between August 1-14 for a

$25 early-bird discount.

CONTINUING_EDUCATION@ M

MCAD.EDU C A D

MCAD.EDU/CE

NEWSPAPER
ADVERTISING DELIVERS

THE HIGHEST ROI

Strong memory retention of ads in
news products delivers, in the short
term, $5.50 for every $1 invested...

..which'is ...and ...and
better thanradio...  more thansearch...  better than social.
ABOUT THIS RESEARCH: Newspaper effective S iS unive | o that's why we're sharing benchmark research from an Australian cooperative
of publishers, ThinkNewsBrands, that a \ pp d n E&P magazine article. The latest installment is called The Social chapter.

Source: '‘Demand Gen n, Feb 2021, Mindshare/MediaCom/Wavemaker/GroupM/Gain Theroy.
The payback series analyzed the ROI of 60 brands with annual turnover of $23b, and $450m in advertising.
Data is based on 14 finance brands. Total News is primarily based on print and magazine data.

MN Lic. BC750502

Create ¢ Collaborate ¢+ Communicate

HANSON

REMODELING
design = build

(612) 655-4961
hansonremodeling.com

Lic #BC633225

Design « Install « Maintain
Residential & Commeraal



