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Contributed photo, Xavier Jasso

HOLLY AND ANDY MCARTHUR make their way down the aisle after 
saying “I do” at their wedding fi lmed by Muse Mind Studios.

Tips on hiring 
a videographer

1. Hire a professional whose 
style matches yours
2. Look at their portfolio and 
reviews on their work
3. Meet them in person before 
the wedding day
4.  Know the style you want
5. Make sure your videogra-
pher is a licensed drone pilot
6. Be aware of videographer’s 
turn-around time.

Videographer can preserve your day’s hidden story
By DANIEL GUY
Banner Writer

Imagine you are a photographer and 
the love of your life is  a photographer. 
You need someone to capture your big 
day with photos or video.

This was my wife and I more than 10 
years ago.

Being photographers, we had certain 
expectations  we felt should be met. In 
the end, we chose a photographer and 
passed on a videographer.

Some time later, we received photos 
that were orange in hue (we had to fi x 
ourselves), a photo booth that didn’t get 
set up and no video to relive our day.

This is a wake-up-call for anyone 
who might dismiss the importance of 
picking a quality photographer or vid-
eographer. Don’t consider the capturing 
of your day for all-time a budgetary 
constraint. Consider it an investment 
in time. 

Photos can capture moments, but 
video pulls in the passage of time and 
the ambiance of the event. Your wed-
ding video will last well beyond the 
food, decor, disc jockey or maybe even 
the venue.

One local option for videography lies 
within the family team of Hollie and 
Xavier Jasso at Muse Mind Studios.

Their love for videography started at 
a young age — Hollie got her fi rst video 

camera at the age of 10, and Xavier got 
his around 13.

“We were both drawn to the creative 
and storytelling potential in video, 
as well as, its unmatched ability to 
capture memories,” Xavier said. “ When 
we fi lmed our fi rst wedding about nine 
years ago, we realized how much joy we 
got out of capturing life in a way only 
video can and how powerful  a tool it 
was to bringing life to memories.”

The Jassos said the fi rst  thing a cou-
ple should do when choosing a videog-
rapher is “check their portfolio.”

“Make sure their video quality and 
shooting style is to your expectations; 
but we also encourage reading reviews/
recommendations and, if possible, 
meeting with the team beforehand. A 
videographer should be professional 
and confi dent without trying to ‘up-sell’ 
you or convince you they’re the best  
— let their art and persona speak for 
itself. If their personality and energy 
doesn’t seem aligned with yours, it 
could negatively impact your wedding 
video. Find a videographer who makes 
you feel comfortable and at ease,” said 

Hollie.
“For us, it’s not just about capturing 

a moment in a pretty way, but learning 
what makes that moment so important 
for the couple … and the context that 
surrounds their relationship,” said 
Xavier. 

“That’s why we aim to capture inter-
views, stories and ‘well wishes’ from 
their friends and family — they’re a 
part of the story, too. We really love 
capturing the behind-the-scenes 
moments, like a conversation between 
the couple, laughter amongst friends, 
stories from loved ones and hidden 
smiles that aren’t always the center 
of attention, in addition to the formal 
parts of the day like the ceremony and 
reception.

Muse Mind Studios has  three diff er-
ent wedding video packages. All three  
packages have 4k quality, the option 
for drone/aerial videography and come 
with a social media teaser video to 
share with friends and family prior to 
the completion of the full video.   Each 
package can be tailored beyond the 
basic description.

Contributed photo, Muse Mind Studios

XAVIER AND HOLLIE JASSO

Shelby Denney of Garden Photogra-
phy + Film also has an interest in craft-
ing stories for people and of people.

Denney created Garden Photogra-
phy + Film following her work in high 
school as a member of Walker Valley 
High School’s news source, “The Spill.”

“I think what sets me apart from oth-
er vendors in the industry is that I am 
not just building a small business, I am 
building relationships,” said Denney. “I 
see my clients as more than just a busi-
ness opportunity. I see them for what 
we are —people. I take pride in the 
relationships I have formed with clients 
over the years, and so often that has 
evolved above and beyond just captur-
ing their most important moments. “

Denney  says couples should consider 
some important basics when choosing 
a videographer: Plan your budget and 
start fi nding videographers within your 
budget, and do  research to fi nd a vid-
eographer who fi ts the style you want  
— cinematic, documentary, etc.

Just as important, be sure to “fi nd 
a videographer who has the correct 
licensing, insurances and the right gear 
(dual slot cameras and backup gear) to 
help protect your memories.”

 Denney emphasized the benefi ts of 
video over photos.

“Photos capture only one moment in 
time and a video captures the entire 
moment with sound and movement. 

See VIDEO, Page 3
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Passing down films to 
further generations, 
years down the road, 
they will be able to 
hear the voices, the 
laughs and see the 
connection between 
the couple.”

She said, “You don’t 
see everything while 
you are a participant 
in your wedding, but 
your film does. You 
won’t see your bridal 
party walking down 
the aisle while you are 
waiting in the wings. 
But with a film, you 
get to remember all 
the little details that 
you worked so hard to 
put together that are 
often looked over by 
the bride and groom 
on such a busy fun filled 
day.”

Another big get for 
video over photos are 
the bloopers or out-
takes.

“I can’t tell you how many times 
our cameras rolling caught some of 
the greatest (blooper) memories from 
the day.”

Denny says   “video allows you 
to not only see it in a still frame, 
but re-experience it through sight 
and sound. You can hear the music, 
laughter, voices of people you love 
and those who were there to support 
you on your special day.”

When considering how to tie up 
your perfect wedding videographer 
package, add-ons are also an option.

Contributed photo, Shelby Denney

KASEN AND DREW YEARGIN embrace in 
this photo taken by Garden Photography + Film.

Garden Photography + Film offers 
add-ons like full, raw footage of the 
day, a full one-angle ceremony edit, 
behind the scenes footage (provided 
by a handheld video camera given 
to one member of the bridal party 
to capture all the moments through 
their eyes leading up to the ceremony) 
and also a “save the date” film.

———
Muse Mind Studios — Musemind-

studios.com
Garden Photography + Film  —  gar-

denphotographyfilm.com.

Have the wedding 
you want for less

By SARA RATHNER 
of NerdWallet 

This one goes out to all you love-
birds who got engaged over the 
holidays and are now left planning 
a wedding with zero event-planning 
experience. 

Somehow you’re expected to craft 
a day that’s traditional, yet modern. 
Well-attended, yet in-timate. It’s about 
you as a couple, but also shouldn’t be 
off ensive to any of your guests. And 
most crucially, don’t overspend, but 
make sure it looks expensive. 

Sure, weddings are fun, but the 
most important part of any wedding is 
everything that happens after — your 
real life, together. Don’t start that life 
with credit card debt that lasts until 
your fi fth anniversary. 

If you focus your spending on what 
you and your guests will actually 
notice, and skip expensive things no 
one really cares about, you’ll have a 
beautiful wedding without the debt. 

Establish your budget

Before you plan anything, set a 
budget based on what you (and your 
families, if they’re con-tributing) can 
aff ord. Make every decision with that 
number in mind, whether it’s $250, 
$5,000 or $50,000.

At its core, a wedding is simply “a 
celebration of love,” says Jen Glantz, 
founder of the compa-ny Bridesmaid 
for Hire and an email newsletter 

called The First Years of Marriage. “In 
that celebration, there are no rules. … 
Look at your wedding as a blank slate, 
an empty room. What do you want to 
fi ll it with? What can you aff ord to fi ll 
it with?”

Reevaluate traditional 
‘must-haves’

“This is the biggest thing I have to 
tell everybody when they plan a wed-
ding: You don’t need anything at your 
wedding to get married,” Glantz says. 
“If you don’t want a cake, don’t have a 
cake. If you don’t want to wear a dress 
or a tuxedo, don’t.” 

Here are some other ways to save.
— Decor: Guests remember the 

overall vibe, not the tiny details. 
“People at weddings are busy,” Glantz 
says. “And when you’re busy, you don’t 
see things.” Save on decor by renting 
it or scouring Buy Nothing groups 
on social media. Already-married 
friends may have leftover items they’d 
be happy to lend or pass along. There 
are even services where you can share 
fl owers with another couple getting 
married the same week.

— Transportation: “We’re locked 
into this idea that the big stretch limo 
will get you to the church or get you 
to the venue,” says Sheavonne Harris, 
owner and lead coordinator at Events 
by Sheavonne in New York City. But 
your guests will be seated inside when 

See SAVING,  Page 4
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SAVING
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you arrive, so that car won’t be a part of 
your grand entrance. Car services also 
require you to book for a minimum 
number of hours, according to Harris, 
so you’ll end up paying for time you 
don’t use. She recommends booking 
a ride-hailing service — yes, just like 
when you need a ride to the airport.

— Invitations, programs and 
menus: All those paper items you 
painstakingly select are going to go in 
the trash. Programs get left on chairs 
after the ceremony, and menus get 
tucked under plates after a quick scan. 
Even your invitations will get only a 
few months on guests’ refrigera-tors 
before they head to the landfi ll. 

“They just tossed a $10 bill into the 
garbage,” Harris says. If you want the 
tradition of paper for a lower cost, skip 
the menus and programs. You can also 
fi nd gorgeous paper invitations at cer-
tain online retailers for a fraction of the 
price. Many of these printing compa-
nies off er seasonal sales, too.

— Party favors: Please, let 2022 be 
the year we cancel party favors. Guests 
leave them behind, and you’ll be stuck 
with 75 personalized beer koozies for 
the rest of your life. 

Spend on what gets noticed

— Photography: Long after your 
wedding, the only things you’ll be left 
with are memories and pictures. This 

is not the task to assign to that cousin 
who took a few photography classes in 
col-lege. “If you want to put money into 
something, put it into photography,” 
Harris says. “With photography, you 
defi nitely get what you pay for.” 

— The guest experience: Both 
Glantz and Harris recommend paying 
attention to weddings you attend as a 
guest before your own big day. What 
made you feel welcome? Guests won’t 
re-member that you got married in a 
picturesque historic mansion, but they 
will remember if that mansion had only 
one bathroom with a 20-minute line 
to use it. Cut expenses elsewhere to fo-
cus on food, drink, entertainment and 
guest comfort. 

— Professional vendors: Hiring 
a friend or doing a task yourself might 
feel like a money-saving move. 

Harris cautions that unlike a profes-
sional vendor, your friend likely won’t 
have a backup plan for when the fl ower 
order is late or the sound equipment is 
on the fritz. And booking a pro at the 
last minute because that friend backs 
out will end up costing you even more.

Use rewards credit cards
Many self-employed vendors don’t 

accept credit cards, but whenever 
possible, pay for wedding costs with a 
rewards credit card. 

Not only can you earn cash back 
or travel rewards (hello, dis-counted 
honeymoon!), but should a vendor not 
honor its commitment to you, you can 
dispute charges. 

Dos and don’ts of caring for wedding, engagement rings
MetroCreative  — Jewelry is a key 

component of weddings. The fi nancial 
resource CreditDonkey notes that, in the 
United States, the average amount spent 
on an engagement ring is $5,500, while 
Canadians spend an average of $3,500.

 Jewelry costs can add up, especial-
ly when adding in the cost of wedding 
bands, which can cost as much as 
$1,000. The cost of jewelry only un-der-
scores the importance of learning how to 
care for it and preserve its value.

The best way to maintain jewelry 
depends on the makeup of the rings. 
The online jewelry guide Jewelry Notes 
says gold rings without gemstones can 
be cleaned eff ectively with only soap 
and water. Simply prepare a solution of 
lukewarm water and mild dish soap in 

a small bowl. Soak the rings for 20 to 
30 minutes. Use a soft brush or cloth to 
clean the jewelry of dirt. Rinse the resi-
due under clean water.

Rings with diamonds can be treated 
similarly with a mild soap-and-water 
solution. The Diamond Information Cen-
ter also says to soak the diamond ring 
in equal parts cold water and ammonia 
for half an hour and let it air dry. Brand 
name jewelry cleaner also is another 
good option. This method only should be 
used with diamonds; ammonia can’t be 
used with other gemstones.

Maintaining jewelry also should in-
clude twice yearly visits to a jeweler who 
can check the prongs and make sure the 
setting is not loose; otherwise, the dia-
mond can become dislodged, according 

to Martha Stewart Weddings.
Avoid touching diamonds and other 

gemstones as much as possible when 
putting rings on and taking them off . 
Precious stones often are magnets for 
dust, dirt and body oil, according to 
Taylor Lanore, diamond consultant and 
engagement ring designer for Lauren B. 
Fine Jewelry and Diamonds. Grab the 
ring by the band.

Use discretion when wearing rings 
while engaging in hands-on activities. 
Activities like cleaning dishes, moving 
furniture, gardening, or diving through 
waves at the beach warrant caution; 
otherwise, you risk damaging or making 
jewelry unnecessarily dirty. Store the 
ring in a safe location until you can safely 
wear it again.

One of the most important steps to 
safeguard wedding and engagement 
rings is to insure the jewelry. The de-
scription of the ring, its cut, carat weight, 
metal, and other information off ered 
through a certifi ed independent jewelry 
appraisal will be needed to insure the 
ring. Take a close-up photo of the jewelry 
as well. Other items like laser inscription 

or a home security system can qualify 
jewelry owners for discounts on insur-
ance. Consumers also can add a jewelry 
rider to a homeowner’s or renter’s insur-
ance policy. 

These are some ways to care for 
wedding jewelry. Always consult with a 
jeweler before attempting to clean items 
made of various materials.  
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We have multiple spaces available for weddings, 
receptions and other events. Contact us for details
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HOURS: Tuesday 10 AM - 4 PM
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www.museumcenter.org 
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Join Our 
Family Today! 

Southern Traditions
C h i n a  &  G i f t s
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Engraving Available

Banner fi le photo

THE GAZEBO on the Bradley County Courthouse Plaza is a popular loca-
tion for “courthouse weddings.” Although the County Clerk’s Offi ce does not 
perform ceremonies, offi ciants’ cards are available in the marriage license offi ce.

‘Courthouse weddings’

By AUTUMN HUGHES
Staff Writer

While the fun parts of wedding 
planning include choosing a dress 
and venue, there are also more prac-
tical aspects to consider.

Securing the marriage license, for 
example.

In Bradley County — as in all coun-
ties across Tennessee — marriage li-
censes are available from the County 
Clerk’s Offi  ce.

The requirements for marriage in 
the state of Tennessee are as follows:

• The licenses are good for 30 days;
• There are no blood tests and no 

waiting period;
• A valid driver license, picture 

ID, or a certifi ed birth certifi cate is 
needed;

• Proof of Social Security number 
is needed. If applicant has no Social 
Security number, proof of legal status 
in this country is needed;

• Both parties have to be present, 
unless one is incarcerated; and

• Applicants must be 18 years or 
older.

In addition, there are additional 
marriage requirements for juveniles 
17 years of age :

• Both parents must be present at 
time of application; and

• The natural parents must present 
a picture ID.

The price of a marriage license is 
$42.50 with premarital counseling 
(form is required and is available 
online); the price is $102.50 without 
premarital counseling.

Deputy Clerk Leslie Sherman said, 
while marriage licenses are available 
at the courthouse, offi  ce personnel 
do not perform ceremonies.

“They don’t get married at the 
courthouse because after the fi re 
there’s just not a room available any-
more,” she said.

However, Sherman said a few 
offi  ciants have left their cards in the 
marriage license offi  ce, for anyone 
looking for someone to conduct the 
ceremony. Ceremonies often take 
place at the gazebo on the Court-
house Plaza, she added.

“We always tell anyone calling 
about a marriage license to fi ll out 
the application online and then call 
us to make an appointment to come 
in,” Sherman said. “We’ll issue the 
license and they can pick up a card 
and call an offi  ciant.”

The County Clerk’s Offi  ce is locat-
ed on the main fl oor of the Bradley 
County Courthouse. You may also 
call the offi  ce at 728-7226 for addi-
tional information.

You can buy your license,  
but bring your own offi ciant
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CLIFF HOWARD of Southern Pro Sound takes a break while DJ-ing at 
a local event. His company not only provides DJ services, but also sound and 
lighting for multiple venues.

Contributed photo

KEENAN DANIELS is better known as The MillionDollaMan to those 
who have seen him DJ weddings and special events. He not only plays the music, 
but often entertains those in attendance with his performance.

DJs: The unsung heroes of successful weddings
By ALLEN MINCEY
Banner Correspondent

With so many things to plan for a 
wedding, don’t forget the right music.

While some bands will play at wed-
dings, many couples are utilizing a disc 
jockey of some kind for music.

“At weddings, there is a defi nite time-
line and things are done much more 
formal,” said Ted Gocke, a disc jockey 
for weddings and a morning host at 
J103 radio. “Many weddings have coor-
dinators who work in conjunction with 
the DJ to make sure the ceremony and 
reception go smooth and the way the 
bride and groom have always wanted it 
to be.”

Gocke, who also offi  ciates weddings, 
said as far as only DJ-ing weddings, he 
probably did about 48 in 2021.

Tim Cowan, who goes by the moni-
ker DJ Liquit, said he did 23 weddings 
in 2021, with spring (March through 
May) and fall (September through No-
vember)  the busiest seasons.

“I’m an open format DJ, which ba-
sically means I can play/mix in and 
out of multiple genres well,” he said. 
“I give my clients the opportunity to 
send me their custom request list for 

every event.”
Keenan Daniels, who goes by “The 

MillionDollaMan,” said he avoids al-
lowing guests to request songs, point-
ing out he wants the choices to be made 
by the bride and groom.

“I let the crowd know we have a set 
playlist and that the soundtrack for the 
night has been provided by the bride 
and the groom,” he said.

Cliff  Howard of Southern Pro Sound 
said  he asks for requests, especially 
from the bride and groom, but asks  
they be sent in at least four days in 
advance of the nuptials.

“Last year, Southern Pro Sound did 
36 weddings alone, not counting any 
concerts and/or installs,” Howard said. 
“We, too, talk with the event planners 
or the bride and groom. We tell them  a 
good way to get some special requests 
is on their RSVP forms. They put a line 
on there that they can request a song, 
and that helps them compile a list of 
songs so  all of their guests could have 
input.”

Cowan said  opening up for any 
requests depends on the client. “If 
they want to have open requests, I 
accept them; but if they do not want 
their guests to request songs, I politely 

let the guests know the wishes of the 
client.”

“If the bride and groom say it’s all 
right to take requests then we do,” said 
Gocke. “With internet-based music 
platforms we can basically pull up any 
song that may be requested.”

Gocke said there are standards that 
are always requested, and can be found 
by googling “Top Wedding Reception 
Songs.”

The morning show host said he got 
into wedding DJ-ing due to his radio 
connection.

“A Christian school in the area called 
the station and asked if our station had 
anyone who could come and play some 
music for their senior “banquet,” Gocke 
said, adding the school didn’t want to 
call the event a “dance.” 

“I went out and borrowed some 
sound equipment, gathered up a ton of 
CDs and went and DJ-ed for them, and 
I really enjoyed it,” he remembered. 
Gocke purchased some basic sound 
equipment and eventually began his  
Son-shine Productions.

Cowan said he “bought his fi rst set of 
turntables back in the summer of 2001, 

Contributed photo

MORNING HOST at J103 Ted 
Gocke not only plays the music at 
weddings as a DJ, but also offi ciates 
those weddings through Sensational 
Ceremonies.See MUSIC, Page 7
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and I started out doing local house 
parties for my friends and family. Once 
I returned to Lee University the follow-
ing fall, I started doing school spon-
sored events,” which eventually led to 
doing weddings and other venues.

Daniels started as a Christian 
hip-hop DJ, but found   while several 
enjoyed his music skills, it was not a 
lucrative enterprise.

He said he wasn’t sure what type of 
DJ services were needed at a wedding, 
as he and his wife had a less than elab-
orate service due to money concerns. 
But, he ended up asking some friends 
… “some seasoned DJs in the area” … 
about weddings, got some insight and 
“I took off  running with that informa-
tion and now, I am a full-time wedding 
DJ.”

Daniels said  he does about 75 to 80 
weddings a year, and in 2021, actually 
fi nished with 91 weddings. He added 
that October through December are 
usually his busiest months.

Howard’s fi rst shot at being a DJ 
was at the 1999 homecoming dance at 
Charleston High School. That led to a 
23-year career that not only includes 
DJ-ing, but also providing sound 
equipment for various events.

He agreed with the other DJs that the 
biggest trend today is TikTok dances, 
even at weddings.

“The hard part about those are that 
most of the folks requesting them have 

only heard 30 to 45 seconds of them 
and don’t recognize the remainder of 
the song or have a dance for the rest 
of the song,” Howard said. “It usually 
leaves an awkward moment on the 
dance fl oor, so we have to research the 
song and the popular selection of it 
that has made it trend and play a few of 
them strung together.”

The wedding DJs look at 2022 as 
another busy year, and are looking 
forward to helping couples realize their 
dreams. 

Cowan said  he picked up a wedding 
in October 2017 after the original DJ 
backed out. The wedding was at the 
Fillauer Lake House, and even though 
it was a cold night, he said that it was a 
success.

“It resulted in a referral for a wed-
ding  I did in March of 2019. I have 
since booked three more referrals from 
that same group, two of which I did 
in 2021, and one that is coming up in 
April,” he said.

Gocke said   he has performed many 
weddings in the mountains and on the 
beach. He noted  beach weddings “can 
bring with them many more weath-
er-related issues.”

Here’s how you may reach any of 
these DJs:

Tim Cowan: www.facebook.com/
DjLiquit

Keenan Daniels: www.facebook.com/
KeenanDJPMDaniels or www.million-
dollaman.com

Ted Gocke: www.sensationalceremo-
nies.com or listen to J103 mornings.

Contributed photo

TIM COWAN, who goes by the professional name DjLiquit, is a former Lee 
University student who now serves as a DJ at weddings and various events in the 
Southeast Tennessee area.

Factors to consider when 
planning your wedding day timeline
(MetroCreative) — The notion that 

“timing is everything” is applicable 
in many situations, perhaps none 
more so than on a couple’s wedding 
day. Many couples spend months, if 
not years, planning their weddings in 
the hopes that all that hard work will 
ultimately result in a day they will 
cherish forever.

The sheer volume of things to do 
on a wedding day can make couples 
feel overwhelmed. Those feelings can 
be overcome by emphasizing timing 
on the day of the wedding. Wedding 
day timelines will diff er depending on 
variables that are unique to each cou-
ple’s wedding, but the following are 
some factors to consider as couples 
organize the big day.

• Venue(s): The schedule couples 
adhere to on their wedding day will 
be greatly aff ected by their choice of 
venue. 

Does the venue have somewhere 
on premises for the couple and their 

party to get ready? 
Are the ceremony and reception 

being held at the same venue? 
Before creating a timeline, consid-

er the location of the ceremony and 
reception venue(s) and the accommo-
dations each provides. 

Getting to and from multiple 
facilities won’t be an issue if couples 
choose a multipurpose venue where 
they can get ready, tie the knot and 
dance the night away all in one place. 

Couples who will be moving from 
venue to venue throughout the day 
must build the time it takes them 
and their party to get about into their 
timelines.

• Wedding party: The size of the 
wedding party also bears consider-
ation when planning a wedding day 
timeline. 

Large parties will require more 
time to get ready, and that should be 

See TIMELINE, Page 8
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TIMELINE
From page 7

factored into couples’ timelines. Large 
parties also may be harder to corral and 
transport from place to place, so couples 
should build some extra time into their 
timelines to account for that. 

Small wedding parties can be easier 
to manage, so couples with small parties 
may be able to begin their timelines a 
little later in the day than those with large 
wedding parties.

• Weather: Weather is the most un-
predictable variable couples need to plan 
for on their wedding days. As the wedding 
day approaches, couples can monitor the 

day’s forecast and then make necessary 
changes to account for inclement weather. 

Getting around in a rainstorm will 
likely take longer than moving about on a 
sunny day, so some minor tweaks to the 
timeline may be necessary if storms or 
another type of inclement weather is in 
the forecast.

Couples can access wedding day 
timeline templates on various websites. 
But it’s important that couples remember 
that their weddings are unique, so online 
guidelines might not be realistic.  

A careful consideration of a handful of 
variables specifi c to couples’ weddings 
can help them craft timelines that make 
their big day go smoothly.  

Explore various wedding styles during planning
(MetroCreative) — Every wedding is 

diff erent, even if many share some com-
mon components. As couples plan their 
weddings, learning about some popular 
wedding styles can help them create a 
ceremony that suits them. 

Classic wedding
Classic weddings are the storybook 

traditional weddings that many people 
dream about for years. Key elements in-
clude a tuxedo for the groom and a white 
gown for the bride. 

Formal attire is reserved for the rest of 
the wedding party. 

The ceremony is conducted in a place of 
worship before everyone retires to a fancy 
catering hall for the reception. 

Traditional weddings also may include 
the time-honored customs like toasts, 
cake cutting, bouquet toss, and par-
ent-child dances.

Beach wedding
Beach weddings often are casual, laid 

back aff airs. Dresses may be less struc-
tured and fl ow with sea breezes, while 
guys may even don shorts with linen 
shirts or jackets. 

Guests can expect the party to be much 
more free-fl owing and the traditions of 
classic weddings may not be part of the 
celebration.

Bohemian wedding
Free-spirited individuals may dive 

head fi rst into a bohemian style wedding. 
According to wedding planner David 

Tutera, a boho wedding is casual and 
comfortable. It tends to come off  chic but 
appears that way with minimal eff ort. 

Decor is typically humble and blends 
harmoniously with nature. 

A boho wedding may take place 
outdoors or in another less traditional 
venue, such as a farmhouse or botanical 
garden. Wedding party attire may be 
mismatched and showcase each person’s 
individual style.

Modern wedding
Brides and grooms who crave contem-

porary and current trends may prefer a 
modern wedding. 

Graphic color schemes, clean lines and 
minimalistic fl owers might be part of 
a modern wedding. Attire may be an-
gular and edgy, and the venue may run 
the gamut from sleek museum to a city 
rooftop.

Destination wedding
Couples who love to travel and don’t 

want to worry about the minutiae of 
wedding planning may fi nd a destination 
wedding is a good fi t. Destination wed-
dings last more than one day and focus on 
relaxation, activities and lots of fun. Des-
tination weddings tend to be less formal 
and less traditional than classic weddings. 

Due to the remote locations, destination 
weddings also can be smaller and more 
intimate, as many invitees may be unable 
to attend. Yet those who can attend often 
get to enjoy tropical islands or mountain 
retreats.

Wedding styles are as unique as the 

people getting married. Choosing a theme 
that has the right feeling can help couples 
make the most of their special days.  

AS COUPLES plan their wed-
dings, learning about popular wedding 
styles can help them create a ceremo-
ny that suits them.



www.clevelandbanner.com Cleveland Daily Banner—Sunday, January 16, 2022—9

Cupcake Divas (423) 473-2788
www.facebook.com/CupcakeDivas/
cupcakedivas.net

60 25th Street, NW, Suite #2
Cleveland, TN 37311

Owner: Wendy Story

Dr. Eric Gruber
Dr. Wendy Gruber

95 Mikel Street • Cleveland, TN 37312

476-0023

Walk-Ins Welcome
Got Pain? Try Our Unique Approach to Chiropractic

Safe, Gentle Care For Children and Adults
 Headaches   Tension   Stress

Complete Wellness
Chiropractic Center

Brides and grooms can create their 
own private Pinterest boards and 
share them with the wedding party. 

Everyone can then use the private 
board to bounce ideas off each other. 
Couples can infuse a little fun into 
the Pinterest board by encouraging 
their groomsmen and bridesmaids to 

post outrageous outfit ideas or submit 
sing-along song requests to be played 
during the reception.

Social media is a big part of modern 
couples’ lives, so it makes sense for 
them to find fun ways to incorporate 
various platforms into their wed-
dings.

Fun ways to utilize social 
media in your wedding

(Metro Creative) Young couples 
tying the knot today grew up with 
social media, so it’s no great surprise 
that so many want to utilize various 
platforms when planning their wed-
dings. 

In fact, the Brides 2018 Ameri-
can Wedding Survey found that 87 
percent of brides turned to the social 
media platform Pinterest for inspira-
tion when planning their weddings.

On the surface, modern wedding 
ceremonies and receptions may look 
similar to the nuptials of yesteryear. 
However, engaged couples have in-
creasingly incorporated social media 
into their weddings, and the following 
are some fun and creative ways to 
embrace that trend.

• Create a social media photo 
booth.

 Guests may take more pictures at 
modern weddings than the photog-
raphers who were hired to document 
the happy couple’s big day from start 
to finish. 

Social media boards are digital 
screens that display social media 
walls. Live event social media boards 
collect and curate content from social 
media channels and display it on a 
single digital screen. 

Users, in this case a couple’s guests, 
simply use a predetermined hashtag 
when posting photos and the images 
are then displayed on digital screens 
in real time. 

This can be a fun way to engage 

guests during the reception.
• Live stream the wedding. 
Live streams became very popular 

during the pandemic, when couples 
getting married had to pare down 
their guest lists in order to adhere to 
social distancing guidelines. But live 
streams can continue to be used after 
the pandemic, as there will always 
be guests who can’t make it to the 
wedding. 

Facebook Live was a go-to social 
media platform for live streaming 
weddings during the pandemic, and it 
can be utilized to involve loved ones 
in the festivities even if they can’t be 
there in person. 

Live streaming via social media 
may be especially useful for couples 
who want to enjoy destination wed-
dings, which tend to be small affairs 
due to travel constraints.

• Hashtag the wedding. 
A couple-specific hashtag can serve 

as something akin to a wedding al-
bum, only it’s one everyone can easily 
access via the couple’s chosen social 
media platform. 

Encourage guests to hashtag photos 
from the wedding so everyone can 
have a good time looking back on the 
ceremony and reception once the day 
has come and gone.

• Plan with your party. 
Social media can be as fun, inclu-

sive and useful when planning the 
wedding as it can during the wedding 
itself. 

SOCIAL MEDIA can enliven your wedding day by sharing fun moments as 
you prepare for the big day.
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(Metro Creative)  — Making a wedding 
guest list is seldom an easy task. Couples 
often fi nd that many people are worthy of 
an invitation, which can make creating a 
guest list tricky for those with budgets in 
mind.

According to data from the online 
wedding resource The Knot, the aver-
age wedding catering cost per guest is 
roughly $70. However, catering costs 
will vary depending on the reception 
venue, the number of guests, the foods 
chosen, and the region of the country 
where the wedding takes place. 

When creating their guest lists, cou-
ples may wonder if they have to off er 
all guests the option of bringing a “plus 
one” to the occasion. As with other wed-
ding day etiquette questions, the plus 
one concept is not set in stone.

Any guest who is married
It’s typically standard to invite a 

couple as a whole to the wedding, even if 
you’ve never met the spouse. This often 
comes up when inviting work friends, 
according to Vogue magazine. Even if 
you have never interacted with a co-
worker’s spouse, etiquette dictates that 
all married guests be allowed to bring 
their spouses along.

Any guest who is engaged 
or is in a serious long-term 
relationship
It can be challenging to know the rela-

tionship status of everyone who will be 
invited to the wedding, but chances are 
you’ll have a good idea of those people 
closest to you. Include a plus one for 
guests who are engaged or in long-term 
relationships.

‘Plus one’ etiquette for wedding guests

Consider guests who 
may not know others.
Weddings often are times when child-

hood friends reconnect, or people who 
haven’t seen each other in a while come 
together. If there’s a good chance some-
one who is single and is invited to the 
wedding may not know anyone else there 
except the couple, extend a plus one as a 
courtesy.

Include the wedding party. 
All members of the wedding party 

should be off ered the option of bring-
ing a date to the wedding. 

Apart from these guidelines, couples 
can establish any other rules, such as 
no plus ones for guests under a certain 
age or those who are not in serious 
relationships. 

The Knot also says it is polite to 
fi nd out who the plus one will be so 
that wedding reception seating cards 
include that person’s name instead of 
“and guest.”  

What to do if 
event canceled 

(MetroCreative) Events have been 
canceled or postponed across the 
globe in the wake of the outbreak of 
COVID-19. This has caused a disrup-
tion to not only commercial events 
like concerts and sporting events, 
but personal gatherings as well. 

Any party with a large number 
of potential guests has to be recon-
sidered. This includes graduation 
parties, weddings and birthdays. 

People facing the cancellation of 
such events can follow these guide-
lines.

• Speak to vendors to fi nd out if 
cancellations can occur with no pen-
alties. Many hotels and other travel 
services are waiving fees for cancel-
lations, or allowing bookings to be 
rescheduled at no additional cost.

• Try to think of some alternative 
dates for events like weddings and 
graduation parties as soon as pos-
sible. There is no way to accurately 
predict the path that COVID-19 will 
take, nor put a fi rm date regular life 
can resume, but discussing alterna-
tive dates with vendors with whom 
you’re already under contract may 
put you at the top of the list when 
gatherings are once again allowed.

• Reach out to guests to explain 
that your plans are fl uid. Expect that 
a good portion of guests, even those 
who already committed to attend, 
may not be able to make rescheduled 
events. Speak with vendors about 
fl uctuating headcounts in the wake 
of COVID-19.

• Be patient and keep an open 
minded about events. 
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Hardwick & Co. offers 
formalwear for special occasions

Banner photo, TIM SINIARD

JOE V. WILLIAMS, owner of downtown Cleveland’s Hardwick & Co., 
holds one of many formalwear ensembles his store offers. The men’s store has 
operated since 1926.

By TIM SINIARD
Staff Writer

Cleveland men’s  store Hardwick 
& Co. has been outfitting  custom-
ers head to toe, “from caps and hats 
all the way down to their shoes,” 
according to store owner Joe V. 
Williams.

Located on Ocoee Street in the 
heart of historic downtown Cleve-
land, Williams, proprietor of the 
fine apparel store since 1987, said 
the mercantile was opened in 1926 
by the Hardwick family as a divi-
sion of Hardwick Woolen Mills.

Although the mill has long since 
been shuttered, the store continues 
to carry on the legacy of offering 
fine menswear from business suits 
to casual wear to formalwear, as 
well as a variety of accessories. 

And with wedding season on the 
horizon, Williams said his business 
offers a variety of formal, as well 
as casual apparel for weddings, 
whether they are held in a church, 
beachside or an event hall.

Williams said Hardwick’s special-
ty is personal service, with several 
generations of families trusting the 
store to provide a perfectly fitted 
tuxedo, so they can relax and have 
the perfect wedding or gala event.

Today, such formal wear is avail-
able in many palettes, including 
beige and blue, according to Wil-
liams.

Hardwick offers formalwear from 
vendors such as Bernard’s and Paul 
Morrell.

“They have a variety of labels 
and styles to select from,” Williams 
said.  

To learn more, visit: https://hard-
wick-amp-company.shoplightspeed.
com/

Banner photo, TIM SINIARD

HATS AND CAPS  are some of 
the wide variety of accessories offered 
by downtown Cleveland’s Hardwick & 
Co., which has been clothing area male 
customers since 1926.
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NEW YORK — (BUSINESS WIRE) — 
The Knot, a leading wedding planning 
resource, off ers a look ahead at 2022 
wedding trends in its Annual Wedding 
Trend report, revealing couples are 
intentional with every detail. After a 
loss of human connection when cele-
brations weren’t able to happen, couples 
are experiencing a great return to their 
core beliefs as they plan their weddings 
in 2022.

“The biggest wedding trend of 2022 
will be a refl ection of couples’ values,” 
said Esther Lee, The Knot Senior Editor. 
“From supporting local businesses to 
hosting multi-generational experiences, 
couples want their weddings to build up 
their communities so that they can use 
this once-in-a-lifetime period to con-
tribute to the construction of a better 
and brighter future.”

Relaxed Luxury Vibes  
After a year of missing human 

connection and celebration, couples 
are focusing on joy more than ever. 
The formality of even the most lavish 
weddings will be slightly pared down in 

the year ahead. Black tie weddings will 
still be around in 2022, but an increase 
in festive, casual experiences will see a 
rise. Think dance parties, cocktail-style 
receptions and food truck celebrations.

Invitations say goodbye 
to  formality and 
hello to sustainability  
As couples shift from ultra-formal 

events to fun, casual celebrations, 
stationery trends will refl ect this vibe. 
Flowery, formal language will take 
a back seat to light-hearted, cheeky 
jokes and phrases (e.g. ‘Let’s try this 
again!’) as couples move forward with 
postponed weddings and use their 
invitations as a refl ection of their own 
personalities. 

A rise in the eco-conscious mindset 
has couples choosing to use alternate 
materials for their invites, like post-con-
sumer recycled paper (available on The 
Knot Invitations ), seed-infused paper 
and hemp paper. 

When it comes to color palettes, boho 
70’s inspired warm vintage hues like 
cream, dusty rose and burnt orange are 

taking over the stationery scene as what 
is old, is new again. Nothing says cele-
bration more than shimmer and shine, 
so foil designs will also be big in 2022.

‘Otherworldly’ domestic 
destination weddings  
Domestic destination weddings are 

on the rise as more couples are hosting 
weddings in breathtaking, otherworldly 
destinations in the US, without asking 
their guests to pack a passport. 

Filled with beauty, the US off ers a 
range of beaches, mountains, big cities, 
forests, deserts and more. Think a 
natural, outdoor wedding held under 
giant Redwoods off  the coast of Big Sur, 
California, or a Gatsby-worthy, Italian 
estate-inspired, gilded event in the Art 
Deco mansions of Long Island, New 
York.

Experiential wedding 
registries  
After staying at home due to the pan-

demic, couples are looking to make up 
for lost time. Expect to see an increase 
in travel-related registry gifts — from 

pre-planned experiences to sleek 
luggage accessories that make fl ying a 
breeze. Nature-driven experiences — 
think hiking, mountain biking, white 
water rafting — will also see a rise as 
couples look to outdoor activities and 
shared experiences for newlywed life. 

Cash funds and creative gift cards 
will also be a registry staple in 2022 as 
plans for honeymoons (the number one 
cash fund on The Knot Registry) and 
home renovations (Home Depot is the 
most registered for gift card in The Knot 
Registry Store) top the list for couples. 

Even as non-traditional gifts rise in 
popularity, couples will still register for 
traditional items like decor, cooking 
appliances or serveware and many will 
opt for elevated pieces that will stand 
the test of time — and spark a conversa-
tion or two. 

While some registry gifts will never 
go out of style (like a standing mixer 
or a robot vacuum), 2022 will welcome 
an increased demand for entertaining 
gifts that bring couples and loved ones 
together, like elegant glassware, serving 
dishes and decorative tabletop accents.

The Knot: 2022 Weddings will feature relaxed luxury vibes
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